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EI’? i n: efficiency of sugarcane in Niger State;
the facto hﬁmncln;sunmm marketing In Niger State and
Bt hefcunstmnu associated with the marketing of sugarcane In

2 study area

Niger State s located in north-central geopolitical zone of Nigeria. Tt occupies a
land area of 29,484 square miles (76,363 square km) and has a Population of
3,950,249 (NPC 2006).1t is bounded to the south by the Niger River. It is also
bounded by the states of Kebbi and Zamfara to the north, Kaduna to the north
‘and northeast, Kogi to the southeast. The landscape consists mostly of wooded
savannas and Includes the floodplains of the Kaduna River. Most of the
inhabitants are engaged in farming. Cotton, shea nuts, yams, and peanuts
(groundnuts) are cultivated both for export and for domestic consumption.
Sorghum, millet, cowpeas, corn (maize), tobacco, palm oil and kernels, kola
nuts, sugarcane, and fish are also Important in local trade. Paddy rice is widely
grown as a cash crop in the floodplains of the Niger and Kaduna rivers, especially
In the area around Bida. Cattle, goats, sheep, chickens, and guinea fowl are
ralsed for meat. Pigs are raised around Minna for sale to southern Nigeria.

Sampling Procedure and Sample Size

Snow ball sampling technique was used to select 120 sugarcane marketers, Data
was collected with the aid of a semi-structured questionnaire. The instrument
for data collection was subjected to close examination by experts in the field of
Agricultural Economics and farm Management in the University of llorin to

ensure content validity.
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