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       Abstract
This paper juxtaposes made-in-China and made-in-Aba goods with a view to illuminating the nature and substance of products from both countries. The paper underscores the importance of Made-in-Aba goods and analyzes the factors militating against the growth of Aba manufacturing industry. The study adopts a descriptive, historical and analytical methodology and data were gathered using primary and secondary sources. Findings reveal that the inability of Nigeria to develop an industrial based, diversified and export oriented economy has made the country susceptible to influx of foreign goods which has in turn hampered the growth of Aba made products. The conclusion derived from available evidence shows that made in Aba goods has the prospects of competing favourably in the international market if the government harnesses the manufacturing potentials that emerges from Aba, the commercial city of Abia state. The paper suggests that for Nigeria to achieve a robust, self-sufficient and export oriented economy, the Nigerian government must encourage the production and consumption of locally made goods. Also, all the regulatory agencies that are saddled with the responsibility of monitoring the quality and value of goods coming into the country should ensure that quality is not compromised and they should also ensure that they block all the loopholes through which illegal goods are been smuggled into the country.
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Introduction
The formalization of relations between Nigeria and China in 1971 culminated in the strengthening of economic and diplomatic ties between both countries.  Prior to this, Nigeria was bedeviled by socio-economic and political exploitation by her Western traditional partners and this resulted in continued dependence of the Nigerian economy on the capitalist economies despite the attainment of independence. Hence, Nigeria tilted towards China who presented herself as an alternative to Nigeria’s Western partners. China’s African policy which is driven by economic diplomacy and a business like relationship with minimal political interference has prompted Nigeria to see China as an alternative to her Western development partners rather than another neo-colonial power whose aim is to exploit the resources of the country.
Since the bolstering of economic relations between Nigeria and China, the trade relations between both countries witnessed a tremendous growth; Such that Nigeria became a destination for Chinese goods which ranges from electronics to textiles, automobiles, building materials, consumables and non-consumables. While Nigerian exports to China comprise mainly of primary commodities. Therein lay the origin of unequal trade relations between both countries.
There is no gainsaying the fact that industrialization is pivotal to the development of a nation’s economy. Over the years, the successive Chinese governments have put in place stringent efforts aimed at harnessing the manufacturing potentials of the country through massive industrialization and today, China has got one of the world’s best manufacturing industries, with a robust economy that is only surpassed by the United States. On the other hand, Nigeria’s manufacturing sector has left much to be desired. Despite the availability of enormous human and natural resources in the country, Nigeria remains a net importer of foreign manufactured goods and this has greatly impinged on the development of the country’s manufacturing sector.  However,  despite Nigeria’s low level of industrialization, the people of Abia state in the South Eastern part of the Nigeria has defied all odds in driving economic growth through the development of Small and Medium Scale Enterprises (SMEs). Indigenes of Abia state are known for their ingenuity in creativity and fabrication. Ironically, the manufacturing potential that emerges from the Southeastern commercial city of Aba has not been fully harnessed by the government. The far-reaching effect of this is that Nigeria remains a dumping ground for Chinese and other foreign products.
Against the backdrop of the foregoing, this paper seeks to examine the nexus of made in China and made in Aba goods with a view to juxtaposing the nature and substance of products from both countries. The paper will identify the challenges bedeviling made in Aba goods and proffer solutions to stem the tide of those challenges. Lastly, the paper will examine the Nigerian government’s strategies towards re-positioning made in Aba goods.
The Gradual rise of Aba as a Commercial Hub
Aba is the economic heartbeat of Abia state in Nigeria’s South Eastern region. The city was established by the Ngwa clan of the Igbo people of Nigeria as a market town. In 1901, a military post was set up in Aba by the British colonial administration and later in 1915 a railroad was constructed to link the town to Port Harcourt for the transportation of palm oil and palm kernels. This however, helped to position Aba as a major trading center in the South Eastern region; such that by the 1930s, Aba had already become a large urban community with an established industrial base1. Today, Aba boasts of the largest population of any city in the South East and it’s unarguably the center of indigenous manufacturing and handicraft in Nigeria. Its industrial prowess can be seen in its production of textiles, leatherwork, plastics, pharmaceuticals and cosmetics; and this gave the Ariaria International market its reputation as one of the largest markets in West Africa. The Ariaria market is known for its shoe making and leather works while the Ahia Ohuru (New Market) is a major center for the textile trade in Nigeria2.
Over the years, the people of Aba have overcome the constraints of resource challenges and inconvenient conditions to make it one of Nigeria’s most important cities. Its manufacturing prowess, strong entrepreneurship orientation and ingenuity of its people have earned the city the name “Japan of Africa3. The city of Aba is always bustling with activities; its market teems with traders hawking an impressive variety of wares, its streets are swarmed by buses and tricycles carrying commuters who are moving to and from their trading posts, and its factories and workshops ring and roar with the sounds of industry. The reputation of Aba as the city with the largest concentration of Micro, Small and Medium Scale Enterprises in the West African sub-region is not an ascribed status; it was acquired through sheer display of ingenuity that over the years exploded into local manufacturing of various products, including fabrication of machine parts. This commercial hub of Abia state in South – East Nigeria has through dint of hard work by thousands of artisans carved a niche in finished leather products such as: shoes, bags, belts amongst others, as well as in the production of textiles4.
However, despite the efforts of the people of Abia state aimed at driving a robust, self-reliant, and export oriented economy, the manufacturing potentials that emerges from the commercial city of Aba has not been fully harnessed. This paper identifies two major factors inhibiting the development of Nigeria’s manufacturing sector in general and Aba made goods in particular and they are: external and internal factors. 
External Factors
In the pre-colonial era, the present day Nigeria comprised of people from different ethnic groups who despite the language and geographical barriers, lived in peace and harmony amongst themselves. At that time, local industries thrived and the products from those industries were sine-qua-none because of the ingenuity of the craftsmen and women. Before anyone could become a craftsman in those days, he or she must have stayed under the tutelage of a master craftsman for a period of time; and the result of this was evident in the quality of the products that were manufactured then. Also, the barter trade which was the major form of trade at the period gave room for people to exchange what they had with what they don’t and everyone got the value for what they gave. 
However, the colonial era marked a watershed in the History of Nigeria. Not only did the British colonialists forcefully merge the inhabitants of the Niger Area (present day Nigeria) into one geo-political entity, but they also killed the local industries for their selfish interest. Therefore, Nigeria’s economic development can best be explained with dependency theory which is predicated on the notion that resources flow from a “periphery” of poor and underdeveloped state to a “core” wealthy state, enriching the later at the expense of the former5. Under colonial rule, Nigeria remained an agro-based country exporting raw materials to Britain and importing from it finished goods. Therein lay the origin of the dependence of the Nigerian economy on commodity markets of the industrialized countries for its foreign exchange. Sensing that independence was imminent, the British colonialists started establishing industries in Nigeria so as to guarantee their continued influence in the country. Britain’s neo-colonial presence is a pointer to this6. 
Nigeria’s independence on 1st October 1960 was welcomed with a lot of optimism that colonial exploitation would be laid to rest. However, this was not to be as the economy of the country was already incorporated into the international competitive market in a way that it has no control of7. Trade liberalization has been a conduit pipe through which the Western capitalist economies have been exploiting poor developing countries like Nigeria. 
The main argument of the liberal economic theorists is that economic liberalization would help to increase the flow of foreign investment into developing countries, as a result of the easing of trade and exchange restrictions. They argued that liberalization of trade would reduce the resource gap in developing countries by improving the trade balance and encouraging a net capital inflow. Therefore, the growing importance of international organizations such as the G7, International Monetary Fund (IMF), World Bank, and World Trade Organization (WTO) is indicative of the influence of liberal economic internationalism in the post-cold war period8.  However, these powerful transnational bodies, which embody free trade liberalism as their governing ideology, impose free market structures on developing societies. Liberalism creates dependency and stifles the infant industry in the periphery (Nigeria) to the advantage of the center (West). Since they are the primary organizations which formalize and institutionalize market relationships between states, they lock peripheral states into agreements which force them to lower their protective barriers, thereby preventing developing nations from developing trade profiles which diverge from the model dictated by the supposed “comparative advantage”9.
The overall effect of the foregoing is the lopsidedness which characterizes the trade relations between the metropolitan powers and developing countries like Nigeria. Trade liberalization has made possible, the influx of foreign products into Nigeria without much restriction. However, liberalization only benefits the capitalist economies whose strong industrial base makes it possible for them to export manufactured goods into Nigeria. Ironically, as import increases, demand in the country for locally produced goods falls because people are buying more imported goods instead10. 
To further corroborate this point, Walter Rodney points out that one common means by which one nation exploits another is exploitation through trade. When the terms of trade are set by one country in a manner entirely advantageous to itself, then the trade is usually detrimental to the trading partner11. Recent evidence from the UN shows that poor countries who liberalize their trade most often suffer from increase in poverty12.
With respect to Nigeria-China relations, the bilateral trade relations between both countries can best be described using the theory of unequal exchange advanced by classical Marxist scholars. Reason being that, developed countries like China gets higher value of the labour inputs of their products because they use superior technology and produce at a large scale, whereas, the developing countries like Nigeria get lower value of the labour inputs of their products because they use less advanced technology13. In view of this, it can be rightly asserted that the inability of Nigeria to develop an export oriented economy is responsible for the lopsidedness which characterizes her relationship with China. It’s a common logic that finished products gets more value than primary or unprocessed goods.
Internal factors
Since the creation of Aba as a market town, coupled with the establishment of a railroad linking the city to Port Harcourt by the British colonialists in 1915, the town has gradually risen to become a manufacturing hub. However, despite the strategic importance of Aba as a commercial hub, there are some internal factors inhibiting the development of Made-in-Aba products in particular and locally made goods in general. This factors which includes: Over Dependence on Oil, Product Quality, Preference for Foreign Goods, and High Cost of Doing Business in Nigeria, shall be discussed below.
Over Dependence on Oil
The discovery of oil at Oloibiri (present-day Bayelsa state) in 195614 coupled with the oil boom of the 1970s, stalemated the steady growth of the Nigerian economy. The oil boom injected a lot of money into the economy which increased the purchasing power of the government and citizens who gradually developed a cultic taste and hedonistic tendency for comfort as an expression of wealth and class. It suddenly became a burden for the government to plan and work towards the development of other sectors of the Nigerian economy such as agriculture and manufacturing sectors; while it became easy to promote an oil-based economy which later jeopardized the economic viability of the country by neglecting and eventually crippling other sectors of the economy15. 
While artisans in Aba were busy churning out their products, government was not looking their way and no conscious policy was formulated to encourage local manufacturers. Even as Aba-made-shoes, bags, belts and garments were making waves in other countries within the West African sub-region and beyond, successive Nigerian governments did not take note16. Rather, they were carried away by the wealth accrued to the oil and gas sector without any future plans for the development of other sectors of the economy. However, the global fall in the prices of oil and gas really dealt a heavy blow on Nigeria and this culminated in the decline of the contribution of the oil and gas sector to the Nigerian economy. It is pertinent to note that Nigeria, which derives about 95 percent of her export earnings and 70 percent of government revenue from the oil and gas sector16, saw its contribution to the real GDP valued at 8.19 percent of the total real GDP in the third quarter of 2016, down from figures recorded in the corresponding period of 2015 and the preceding quarter of 2016 recorded at 10.27 percent and 8.26 percent respectively17.
Furthermore, the direct and indirect effects of declining crude oil prices, combined with other supply side issues are of cause the most important factors that led Nigeria’s economic growth slowing to about 3 percent in 201518. The prevailing economic situation has however, prompted the Nigerian government to further work harder to diversify the country’s economy in order to increase government’s revenue which has reduced drastically.
Product Quality 
Product quality is one of the factors bedeviling made-in-Aba goods in particular and made-in-Nigeria goods in general. Driven by the desire to make more money, rather than the concern for safety of lives, property and customer satisfaction, some local entrepreneurs have compromised quality for quantity and this has dented the image of locally made goods both at home and abroad. In a bid to address the menace of low quality products in Nigeria, the Standards Organization of Nigeria (SON) on Wednesday, 11th October, 2017, inaugurated a committee on the electrical products in Africa’s largest electronics market, Alaba International Market, Lagos. Addressing members of the Electronics Dealers’ Association of Nigeria during the inauguration, the Director General of SON, Mr. Osita Aboloma, said that the essence of inaugurating the committee was to encourage self-regulation among electronic dealers in the market. He said that when it came to life threatening products like electrical items, standardization was a moral obligation19. 
Recently, the Standards Organization of Nigeria (SON) apprehended a syndicate specialized in cloning of certified made-in-Nigeria cables in Lagos. The syndicate specializes in importing unregistered and substandard cable brands like Verginity, New Age and Sunrise, which are then rerolled, rebranded and repacked as certified made in Nigeria cables for sale. The implications of the syndicates’ activities include inadvertent purchase and use of substandard cables by unsuspecting consumers; de-marketing of certified made in Nigeria cables as a result; loss in sales and revenue by genuine local manufacturers of the cables; reduction in capacity utilization and attendant job losses20.  
Preference for Foreign Goods
The contempt and neglect of Aba-made-goods by Nigerian consumers was borne out of decades of opulence engendered by petro-dollar which made Nigerians to develop huge appetite for foreign goods and services21. A number of psychological forces are responsible for Nigeria's preference for foreign goods. Firstly, there are individuals who, in search for distinctiveness, exclusiveness and egotism, seek out those products that can confer on them these qualities. For many Nigerians, foreign products probably have images that bestow these qualities on the buyer or owner22. Secondly, some people purchase foreign products so as to have a sense of belonging with those who are domiciled in foreign countries. Arising from the foregoing, Nigerians neglect and contemptuously refer to Aba products as “Aba-made”, which is an expression of inferiority in comparison to imported goods.
However, the Nigerian government is partly responsible for its citizens’ insatiable appetite for foreign goods. This is so because the government allowed the infiltration of the Nigerian markets by foreign products at low rate of import duties23 without placing premium on quality of those products. In addition, the inability to curtail the smuggling of foreign goods into the country by the regulatory agencies saddled with that responsibility is another factor that has bedeviled the patronage of locally made goods. The effect of this is that smuggling has become a norm in the country and the Chinese are often guilty of this. The Chinese leveraged on the opportunity availed to them by the Nigerian porous borders to smuggle low-quality goods into the country and the effect of this on local industries has left much to be desired.
This unpleasant situation was so pervasive that Aba artisans developed inferiority complex and this made them to resort to making counterfeit label of popular foreign brand for acceptability of their products by the Nigerian populace. According to Mr. Mazi Johnson Ike, a shoe manufacturer in Aba, this strategy worked for the local manufacturers as Nigerians who hitherto neglected Aba made goods started purchasing it thinking they were buying imported goods24. If this situation continues unabated, its effect on the Nigerian economy shall be grave.

High Cost of Doing Business in Nigeria
The cost of manufacturing products in Nigeria is very high and this result in high cost of finished goods when compared to goods produced in countries with better ranking on Ease of Doing Business Index. Nigeria is currently occupying the 169th position on the Ease of Doing Business Index out of 189 economies25. Speaking at the 2016 Abuja Chamber of Commerce and Industry (ACCI) Excellence Award Dinner held in Abuja, former director of World Bank, African Region, Oby Ezekwesili, lamented that the country must address high cost of doing business if companies must compete favourably. She pointed out that if the cost of doing business remained high in any city, businesses in the city would not be able to compete in terms of price with those outside that city. This explains why some entrepreneurs would rather import textiles and garments at cheaper rates from China than produce them in Aba due to high cost of production26.
Furthermore, availability of raw materials has been a major challenge of Nigeria’s manufacturing sector. For instance, in the textile industry, the basic raw materials for effective textile productions like cotton, silk, dyestuff, and chemicals amongst others are not readily available in the country. In cases where they are available, the quality is low, inadequate and not of commercial quantity for the industry’s full production capacity. Even the petro-chemical based products such as polymer, dyes and other synthetic materials (which were later introduced and now being used in Nigeria) are scarcely available despite the fact that Nigeria is a big oil-producing nation27. It is a point of fact that when raw materials are imported to produce finished products, the prices of such finished products are always high.
In addition, lack of modern production equipment (machines) in the country has forced local manufacturers to employ the archaic means of production. The effect of this is low quality and quantity of products which usually emerges from the use of those obsolete manufacturing materials. 
Other factors bedeviling the Nigerian manufacturing sectors includes: epileptic power supply, high interest rate and unfavourable exchange rate, double taxation, inability of manufacturers to access enough foreign exchange to import raw materials for production and difficulties in accessing credits from financial institutions for retooling the expansion as well as working capital28. It is instructive to stress that the high cost of doing business in Nigeria has forced many indigenous industries to shut down their operations while the remaining ones are barely managing to survive. Thus, there is need to revamp the country’s manufacturing sector so as to achieve a self-reliant, robust and export oriented economy.
Governments’ Strategies towards Repositioning Made-in Aba Goods
There is no gainsaying the fact that the global fall in oil prices has greatly led to the decline of Nigeria’s economic development. The fall in crude oil revenue has to a large extent, hampered government’s ability to provide essential public services29 which would have helped to improve the standard of living of Nigerians. This situation has however, prompted the Nigerian government to shift its focus away from oil to the development of the non-oil sector of the Nigerian economy with particular respect to the manufacturing sector which hitherto had been neglected by the government.
Historically, industrialization has been a core driver of modernization and job creation. Therefore, taking a cue from industrialized countries like China, Japan, Britain, and United States amongst others, who has over the years, developed a robust economy through massive industrialization, the Nigerian government is putting in place measures aimed at revamping the country’s manufacturing sector so as to achieve an export-oriented, robust and diversified economy. 
The policy concern over the years has been to expand non-oil export in a bid to diversify the nation’s export base. To achieve this, the Central Bank of Nigeria (CBN) in 2015, banned commercial banks from issuing dollar for importation of selected products so as to develop the local manufacturing sector, increase patronage of homemade goods and reduce pressure on naira. As the pressure on the naira continue to mount over the country’s excessive import bills and low forex receipts from exports, the FG intensified efforts to encourage Nigerians to buy locally made goods30.
In a bid to improve the quality, quantity and patronage of made in Aba products as well as placing it on the global market, the administration of Governor Okezie Ikpeazu is putting in place stringent efforts aimed at encouraging the development of Small and Medium Scale Enterprises (SMEs) in Abia state31. This is because the private sector is the platform that drives industrialization in any society. The resolve of the Abia state government to develop the industrial prowess of the commercial city of Aba is based on the need to generate more revenue for the state so as to make up for the dwindling federal allocation.
The efforts of the state government is however, beginning to pay dividends in that the government at the federal level, individuals as well as politicians are beginning to champion the cause for patronage of locally made goods with particular respect to made in Aba goods. It would be recalled that President Muhammadu Buhari in his 2017 budget speech stated inter alia “we will buy made-in-Nigeria goods; we will encourage garment manufacturing and Nigerian designers, tailors and fashion retailers; we will patronize local entrepreneurs; we will promote the manufacturing power-houses in Aba…”  He went further to state that  “Aba is important to the country as a place where people exemplify the attributes of natural creativity as Aba remains the manufacturing and business center of Nigeria”. He reiterated that “made-in-Aba products are not bad as previously thought32.”
To further underscore the importance of Made-in-Aba goods, the Senate president, Senator Bukola Saraki while speaking with representatives of Aba manufacturers Association in February 2016, remarked that some local products were more sophisticated than imported ones. In view of this, more efforts must be put in place to ensure that such goods are patronized to allow their manufacturers succeed. After Senator Saraki’s appeal to government agencies to patronize local products, the Nigerian army placed an order for 50 thousand pairs of Made-in-Aba boots33.
In addition, during his acting President days, Precisely on January 26, 2017, Professor Yemi Osinbajo led a FG delegation to Umuahia to launch the Abia version of Micro Small and Medium Enterprises (MSMEs) clinic. With the success of the launch, the entrepreneurial skills of Aba people have continued to grow. But the governor was not complacent; he followed up and on March 1, 2017, he visited the Presidential villa, Abuja with some top functionaries of Abia State Government, Aba businessmen and industrialists including the Minister of Industry, Trade and Investments, Okey Enalemah. Speaking at the meeting, Vice-President Yemi Osinbajo stated that Aba was “very strategic and important to the country in terms of manufacturing and production.” He also commended Governor Ikpeazu’s “smart business approach to governance”; and later directed the National Agency for Foods, Drugs Administration and Control (NAFDAC) and Standards Organization of Nigeria (SON) to ensure that registration of SMEs would not be cumbersome for business owners and operatives to which the agencies agreed to work within 60 and 90 days respectively34. 
In the same vein, individuals, organizations and politicians including: former President Olusegun Obasanjo, Senator Ben Murray Bruce and Senator Enyinnaya Abaribe, amongst others have stepped up the campaign for the patronage of Made-in-Aba goods on social media and exhibitions. 
The foregoing is a pointer to government’s commitment to the development of Nigeria’s manufacturing sector. However, a lot still needs to be done for the country to achieve an export oriented economy. A look at some of Nigeria’s economic indicators shows that there is an urgent need to address issues affecting patronage of locally made goods. 
Prospects of made-in Aba goods
Aba holds the key to making Nigeria great and self-reliant if the government harnesses the benefits accrued to it. For several years, Nigeria has maintained a mono-product economy and this has impeded the development of the country’s economy. Hence, more efforts must be put in place to encourage the development of the country’s manufacturing sector as this would stem the tide of the influx of Chinese goods and other foreign goods into the Nigerian market. 
It is instructive to stress that over the years, Nigerian markets has been dominated by Chinese goods which are often substandard in nature and this has impeded the growth and development of the Nigerian manufacturing sector. However, Made-in-Aba goods have the prospects of ousting Chinese goods out of the Nigerian markets if the quality, quantity and patronage of the goods are improved upon. 
Furthermore, the development of made in Aba goods would help provide employment opportunities of Nigeria’s teeming youths. Youth unemployment is the biggest tragedy that has befallen Nigeria in recent times and if this situation continues unabated it would affect the economic development of the country. The youths are pivotal to economic development of the nation and an improvement in patronage of Made-in-Aba goods would encourage entrepreneurship development in the country. The fear of no or low patronage has forced some of the country’s vibrant youths to rather stay jobless than embarking on an unprofitable venture. Therefore, the development of Nigeria’s manufacturing sector would not only help to generate employment opportunities for the youths, but will also reduce youth restiveness and ensure peace and tranquility in the country. Presently, Aba finished leather sector is said to be the biggest in West Africa with about 110,000 shoemakers; while about 50,000 persons are engaged in the textile industry35. But a lot can still be achieved if there is increased youth participation in the manufacturing sector. 
In addition, Made-in-Aba goods have the prospects of competing favourably in the international market if industrialization is given top priority. Industrialization is panacea to the development of a nation’s economy; little wonder why industrialized countries are the key players in the international market. Nigeria’s low level of industrialization has created an avenue for foreign countries to make Nigeria a dumping ground for foreign manufactured products. Nevertheless, Nigeria can still achieve an export oriented economy if the Ease of Doing Business in the country is improved upon as this would give room for local industries to thrive. Also, enhanced manufacturing sector would increase government’s revenue through taxes and this would in turn increase the contribution of the sector to Nigeria’s GDP.
Conclusion
From the foregoing discussion, one can deduce that despite the tremendous improvement in Nigeria-China trade relations, there is a huge disparity in the trade balance between both countries. The lopsidedness which characterizes the relationship between both countries is as a result of the value and substance of Chinese exports into Nigeria which surpasses that of Nigeria into China. The inability of Nigeria to drive economic development through industrialization has limited her to a net importer of foreign manufactured goods. 
However, despite the decline of Nigeria’s manufacturing sector, Aba manufacturers have defied all odds to drive economic growth through the manufacturing sector. Therefore, Made-in-Aba goods hold the key to making Nigeria a robust, self-reliant and export-oriented economy if the government exploits the benefits accrued to it. Stringent efforts must be made by the government to encourage the production and consumption of locally made goods. Also, regulations should be made to reduce the influx of foreign goods into the country so as give room for the patronage of locally made goods. Lastly, Nigeria must put in place measures aimed at preventing China from becoming another neo-colonial power in the country as this would hamper Nigeria’s economic development. Rather, Nigeria should learn from China’s development strategies in a bid to becoming a diversified, robust and export-oriented economy.
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