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Editorial
General Information

Jowrnal of the English Scholars * Association of Nigeria (JESAN)

The aim of the Association is to promote the study and teaching of r[ingl ls.h
Language and Literature in English in a style that 1s relevant 1o Nigerna s
needs.

Membership of the Association is by enrolment with ¥5,000 for
individuals and 810,000 for institutions, renewable vearly. It is open to
all Nigerians whose [ield of specialisation is English and other nauur_:alﬁ
who are cngaged in English teaching or are connected with the stated aims
of the association either as individuals or instilutions. Students are
accepled as associate members with N1,000 enrolment fee.

Guide for Authors
Manuscript Preparation

The Manuscript should be submitied in Microsoft Word Format,
Times New Roman 12 point. _

It should be double-spaced throughout and with 3cm for left and right
as well as head and foot margins.

* A manuscript should not exceed 8,000 words including the abstract,

endnotes and references.

Authors should note that their submission should not be any material
previously published or before another jounal for consideration

Title

Create a separate title page which should contain author information
(Author(s) name(s) - in the order of first name(s) and last name, no
initials please; affiliation, contact emai! and phone number)

The utle of the manuscript should be concise and informative. Note
that titles are often used in information-retrieval systems.

There should be no end marks in the title of the manuscript.

Please capitalize the furst letter in each word of the title, except the
function words or proper nouns.

Titles, such as Dr, Prof should not be included in the name of the
author.

Avoid abbreviations and formulae in the title where possible.



Authorship ,
Indicate the corresponding author, where there are my|y,

[n a separate sheel, please provide the complete postal
and short bio-data of about 150 words of the author(s)

Ple authg,
5.
ad dl“:ﬁﬁies]

Abstract and Keywords |

« FEvery manuscript should have a concise abstract of abgy, %
words, stating briefly the purpose of the paper, the m ethods, .
major results and conclusions. _ | :

s Provide not less than 4 - 6 keywords immediately after the abstract
Title and Subheadings .

e Title and subheadings should be in title case and should be brief and
clear.

» Do not number headings and subheadings.

Referencing
» Ensure that all in-text references are presented in the reference Jist
» Citation of a reference as 'in press' implies that the item has been
accepted for publication.
* Papers in language should use the APA referencing style (please get
conversant with the most recent referencing format), For example:

Journal publication by a single or multiple author:

Taiwo, R. (2016). Cognitive Verbs and Stance Taking In Nigenan Jobs
and Careers Portals Online. Marang: Journal of Language and
Literature, Vol. 27,2016, 1-19.

Odebunmi, A. (2013). “Multiple Codes, Multiple Impressions: An

Analysis of Doctor-client encounters in Nigeria™. Mulrilingual 32
(3): 373-403,

Authored Book

Gut Ulrike. (2009). Introduction to English Phonetics and Phonology.
_ Frankfurt: Peter Lang,
Akindele, F & Adegbite, W. (1999). The Sociology and Politics of English

L;".Ermge in Nigeria. lle-1fe Obafemi Awolowo University
ress,




Chapter in an Edited Book
Foucault, M. (1991a) ‘Politics and the Study of Discourse’, in G.
Burchell, C. Gordon and P.H. Miller (eds). The Foucault Effect:
Studies in Governmentalite, pp. 53-72. Hemel Hempstead:
Harvester Wheatshealf.
Authors in literature and literary studies should adopt the MLA style. For
more details please consult the current referencing formats of APA and
MLA.
» Endnotes are optional and should be wused sparingly.
Acknowledgements and funding information should come
immediately after the main text before the endnotes (where

applicable).

Manuscript Submission
Manuscripts should be sent as an em

esanjournal@gmail.com

ail attachment to the Editor through:

Figures and Tables
« A caption should be given to each figure and table and be placed

immediately beneath them. | Figures and tables shquld be
numbered consecutively throughout the manuscrpt using the
single-number system, such as: Figure 1, Table 2 ...

Quotation and Fragments
o Quotations of text fragments from other languages should be

accompanied with an English translation

o Quotations are to be cited in single inverted commas with
indications, where appropriate, of any omission, added emphasis,
or other alteration to the original.

s Quotations more than 4 lines should be indented and typed in
single line spacing without quotation marks.

Ilustrations, figures, graphics and tables should appear in the body of
the manuscript where the author wants them. Tables and figures should
have short descriptive titles. The journal would prefer tables and figures

rather than artworks.
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A Multimodal Discourse Analysis of Selected Fngli
Speaking Medium Nollywood Film Advertise me e
Posters =
Monsurat Aramide Nurudeen
Umiversity of Honin, llorin

ahmed munsuralgﬁ:w‘xahuu.cum
Abstract

The multimodal theory of communication establishes that mea

multifaceted and can be disseminated in various forms both "'“’::I:g "
visual. The application of this versatile means of Bikee: ' and
communication 1s inherent in most modem technologies cspccw_llur:f;;i

marketing strategy of the poster medium. It is to this end. that this mae
sought to identify how meaning is organised and enacted in I‘\ioiluwﬁﬁr{r
advertisement posters. Adopting a nixed method approach to daty mi-r'_"iﬁ'
and analysis, Kress and van Leeuwen’s Visual Grammar and van Lcr;:,_l,r
Multimodal communicative acts were deployed to the analysis of h‘.’

purposively selected Nollywood film advertisement posters. The anaiys,

revealed that visual semiotic resources are heavily grounded in the PC"H::

than linguistic resources but they both co-exist and integrate with each ﬁh;
to persuade viewers to patronise and view the films. The paper gw“.k,
that semiotic resources are a vital aspect of film advertisemens ipn
because they have in them implicit persuasive strategies that reguire
contextual knowledge for their encoding and interpretation.

Key Words: film posters; visual grammar; multimodal communicative acts.
linguistic resources; visual resources

Introduction
It is an established fact that the ability to communicate effectively 1s one

of the most paramount life skills, Adedimeji (2006, p. 157) nnnates that
“the engine of language is meaning; without meaning, there 1 o
language. In fact the essence of language is 10 generate or comey
meaning”, The import of this view is that meaning 1s paramount
language study and it is in fact the essence of communication Thus, the
consideration of various linguistic modes is essential in producing and

generaling accurate meanings in discourse.
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The mass media have a profound effect on how humans
communicate, how they make meaning and perceive the world and as
such, the world comes to language users through: new media, electromc
or digital media (television, film, posters, the web, music, print, and so
on). These media are imbued with multimodality of symbols as means of
creating meaningful expressions. By and large, the print and television
projects entertainment, political, social, religious issues, among others as
they affect the society via the use of both verbal and non-verbal cues in
order to influence and affect the decision of their viewers/arget recipient.

Onc of the major genres that uses multimode to entice viewers 15
advertisecment.

The role of advertising as a promotional platform for the mass media

cannot be undermined. Nwosu and Nkamnebe (2006, p. 3) establish its
indispensible role by stating that:

Advertising has become the leading communication
platform and communication arrowhead that gives meaning
and the required bite or teeth to modern marketing. It has
become the surest route 1o creating and sustaining the badly
needed voice share and visibility share for a company and
its products in the current very competitive market driven
economy. This is why most commercial organisations

spend most of their annual marketing communications and
promotion budgets on advertising.

These advertising platforms, basically the print media, serve as a veritable
tool for the film industry in marketing and projecting its ideas and
experiences to the general populace. The most vital medium it uses in
achieving its goal is posters. These posters belong to the category of the
print and digital media. Dharmalingham, Shahid & Bokil (2001, p.1)
contend that “film posters are one of the important medium for film
publicity. It presents a symbolic representation of film in two dimensions
where it condenses with all the value of a film in a single static plane. It
features images and text independently/concurrently to create first hand
and visual experience to its audience”. Just like every other poster
advertisement, film posters exhibit multiple semiotic resources which
incurpnratc linguistic and visual resources (including colour, typography,
llustration, photography, etc.) for creating meaning in discourse. The
blend of these modes produces a complex structure of analysis. Another
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atal advantage of film posters 1s the tendency to mae  Strop
fundame the sensiblities of both literate and illiterate audience '
IPP'T;_L::E m,' several methads that can be employed to study ap anal
a discourse, multimodal discourse analysis seems T“h’."’“”' 1o the ““d::f

d ) Hisements as it accommodates mutnpllc_ﬂy of different modalie, |
ity cative texts. Lvery communicative evem consists |, "
i::"ﬂ:““‘l'a;: among a mulipheity of communicative modes (Ne
::ur;}. This position 1s further expanded by Abdullahi-1diaghe, (2013 p.
7) that “Multimodal discourse nt}n]yscs meaning III'I‘T'.II"Lg. from Multple
semiotic resources in a discourse; it involves the nvestigation of l'”EUIing
and visual form of semiosts and li}clr CTOSS- fgn;.-lmnal Systems™

Hence, film posters which are image-enabled formg

communication are lhurci‘mc. cunsEdercd as appropnate _disc
object of multimodal analysis. lll 15 10 this end that, this p
exploring how the film marketing system operates by finding Oul the
semiotic resources in Nollywood film advertisement posters.

TS Ir[ﬂ

ourse for 5p
ApeT aimg 4

. 3 i ) 1-}'":' {:anagt
*Nollywood" is a terminology which refers to the Nigerian film indysys
analogous to its American and Indian equivalents: o] ;

Yw

YWood and
Bollywood. Nollywood films are produced in English angd Nigeran
indigenous languages consisting of three major indigenous language,
namely; Hausa, lgbo and Yoruba. Promotion and advertising of these
films are presented in posters and other media. The study further €XaMines
advertising persuasive strategies that influence and convince Viewers 1
patronise the films. Similarly, it relates implicit and explicit meanings
communicated through images and verbal modes b

Y EﬂﬂSidtt‘lng [E\:
socio-cultural contexts of the posters. The essence of the visual and erhal
construal in the film posters is foregrounded by Yuen (2004, p 163)

submission that *To limit text analyses to only the linguistic aspect and

disregard the non-linguistic features is tantamount to annihilatng the
efflorescence of meaning that can emerge from a multi-seniotic
analysis”,

Literature Review

For some decades, little or no attention has been given Lo other forms of
communication aside language. van Dijk (1997, P.257) admuts that the
visual elements of discourse have often been neglected n discourse
studies. However, this position has recently started to change. The
Increasing rate of multimedia communication and digital technologes
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":“""i.huw as the major factors to this change. It is against this backdrop
ihat Kress and Y Leeuwen (2001, p. 1) demand for |~11u|l.m‘|0d‘nl research
as ugﬂil‘.lsl th.‘: preference for monomodality. Baldry (2000, p. ix) h!.-lhrmtﬂi
that we live in a “multimodal world': we E-’;PEI'ICHC;E n:lalm;uﬂﬁlin and ll:'l

(urn .nmkfz mcufnng of our experience multimodally. Explicating on
multimodal approach, O'Halloran (2011, p-123) states that "Mulumodal

research rapidly expanded in mid-2000s onwards as svstemic hinguists
and u_lhﬂl‘ Iﬂpguagc_ researchers  became increasingly interested 1n
exploring the integration of language with other resources. There was an
explicit acknowledgement that communication is inherently multimodal
and that literacy 1s not confined to language™, )

Kress and van Leeuwen (2001, p.1) define multimodality as varied
forms of meaning making that extend beyond language and enhance their
semiotlic Process. I{‘ other words, multimodality accounts for the different
modes of communication embedded in texts. They state further that those
specialised theoretical and critical disciplines which developed in order to
speak about different arts equally developed as approaches. This notion is
echoed by van Leeuwen, (2003, p.28) he avers that multimodality is a
term widely discussed by linguists and semioticians which means the
combination of different semiotic modes such as language and music ina
communicative artifact or event. Similarly, Sydner 12[}14. p.1) contends
that “multimodality is concerned with interaction and interdependence of
various modalities for communication™. Thus, it is crucial to underlie the
fact that the concept of multimodality or multimodal discourse analysis 1s
a useful yardstick to measure and evaluate the diverse ways of meaning
making in discourse.

In Jewit's (2009, p. 2) view, "Multimodality is not a discipline or a
theory but rather a field of application which transcends and draws on
different disciplines and theories™. Jewitt (p.2) emphasises that there are
three main perspectives associated with multmodality  each
foregrounding specific aspects. They are: social semiotic multimodality
(.ssociated with Kress. van Leuween, Hallidav), multimodal discourse
unalysis (O"Halloran, O'Toole, Baldry and Thibault) and multimodal
nteractional analysis (Scollon and Scollon and Norris). O"Halloran
12011, p.123) adds Forceville and Urios-Aparisi’s cognitive approach to
multimodal metaphor based on cognitive linguistics to the plethora of
ipproaches in multimodal studies. Jewitt (p.2) remarks that the social
\emiotic approach to multimodality which is the focus of this study,
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stresses how madal resources are used 1o perform sign. miaking e
. 3.1 ’ Hia)

conlexts

Research Methodology I (2
; v Koress and van Lecuwen’s (2006) visual .
This paper apphies Kiess at | Bramina, and

van Leeuwen's (2005) communicative acts o the analyss of ey
These two models belong to the Systenue Functional l_lﬂE'—IHhL-i‘- :'a
perspectives of multimaodal qiﬁﬂlitll'ﬁt and account for the re;:'-mm,' L, \
the hinguistic and visual semiotic mndnllp_::ﬁ In poster ndvcmwmt:;: o
well as the interaction between them. Thus, the daa COnstityy,, [‘ a3
purposively sclected |£I1g115|1-h{15{:d anlywupd movie udwcmqr-r;:”
posters. The selection is pumu_ﬁfll._ll based on umiform perception, "-in;;‘gl;sq
posters have related thematic focus which addresses marita] ., .,'E

Similarly, the focus on four posters is 10 ensure in-depth qualytar,
analysis. The sclected posters also represent and vividly d¢p=,1"].:'e
thematic preoccupation and or/synopsis of the films Cﬁnctmng Tb
posters were sourced from film vendors in llorin and alsg fetrieved g e
the internet. e
In addition, Kress and van Leeuwen’s parameters of representatona
interactive and compositional meanings which are subsumed ».-.“an:?h_
Leeuwen's multimodal communicative acts are applied 10 the analw..sn;i—"r

the four data.

Theoretical Framework
Kress and van Leeuwen’s Grammar of Visual Design

The l'ramewqu of visual images explores Halliday's (1985) work on
social semiotics of language in his systemic functional theory which 15
concerned particularly with the relationship between language and social
structure. That is, it considers the social structure as one aspect of the
social system. Halliday’s social semiotic theory models the meanmg
potential of semiotic resources into three distinet metafunctions
ideational meaning which is the expression of our ideas about the world.
interpersonal meaning which entails social relations, and textual meaning
for the organisation of meaning into coherent texts and units. These
metafunctional principles are helpful in multimodal studies. They provide
a basis for examining the functionalities of semiotic resources and for
analysing the ways in which semiotic choices interact in mulimodal
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- _ 29
Jpscourses o fulfill panticula obj !

; Celives (()
emic functional  mulumada| (O Halloran 200

5}'-‘“ ‘ S diﬂtﬂtlr!-'.c analyg . P 444)
[hurctﬂ“’-‘h* said to be an extensioyy of systemic S (SE-MDa, e

wonder Kress and van Leeuwen (1996, 205y e " teory g
4mong surfeit of researchers who haye aduﬁtc& Isiu. PIOnEer schioary
mucliﬂnul theory 1o the semiotje analyses of v alliday
authoritics extend these theoretical hotions of m‘;‘:-‘-fgcnrtt.. The two
n..:un:lical fr:'._mcwurk of vi.suul social semiolic anaf f‘ﬂc
prrﬂuch to visual communication. They posit thay “iifﬂs,d
as a full system ufcnmmunlmatiun, the visual, like aj] 5,.:]-::r er 10 Tunction
o serve several communicational angd ""p“-‘?f-‘ﬂlaimua;mm modes, has
(2006. p- 4 1. requirements”

In essence, Kress and van Leeuwen's framework rec
image not specifically speech or writing performs snmull:,?; ses that an
kinds of mcta-scmimic tgsks 10 create meaning. These m::a}}'. three
representational, interactive and compositional. The feprts:::ff are
meaning is about the people, places, and objects within an e thl;qal
the represented participants. The visual encoding is carrieg on cither ;:‘-_
narrative and/or conceplual structures. The interactive meanin i{:,
representcd by the patterns of interactions among participants. Two tfpes
of participants are involved in visual communication, namely represented
{depiclﬂd] and interactive (real). The ineractive meaning of images has
four dimensions: contact, social distance, point of u-iews'pcrgpm{w and
modality.

The compositional meaning has to do with the way in which the
representational and interactive elements are made to relate to each other,
the way they are integrated into a meaningful whole. Compositional
meaning is built by three interrelated systems: information value, salience
and framing,

hions 4 their
a Fl'lll|'limud3|

van Leeuwen’s Multimodal Communicative Acts

Multimodal communicative acts accounts for the creation of meaning
between images and texts. The theory is associated with van Leeuwen
(2005) who proposes that traditional speech acts Is'huuld be renamed
communicative acts’ because all signs present in discourse both verbal
and non verbal are combined in order to realise their communicative
intent. In other words, text combines language, visual images as well a;
graphics as an integrated whole. Acc:_:rdipg to [I}yebudel and U:.Eibf?;at
(2016, p.813) “a multimodal communicalive acl is @ semiolic concep
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‘o cmmmmicntivc event. It in““rpnr;.,,:
which are usually regarded as speecy, 1,
: Eymhals.plclurcsandcnmum" ) iy
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..;munl!t

' fures 0
linguistic fed Colo
pon-linguistic fen cknowledge that Halliday tht% .

i

e ﬂ v - X 2
and van Lccu_wr.u‘{ be extended 0 images. The two Ev.ullmm-m5
sspeech functions can resentations that are used to ejtp.. . P

g npuistic rep r _
that it is not ﬂ""';mﬁ;cfnm. van Leeuwen _{2005. P.120) beliwg:[{n
or place a deman frer’ or *dem and’. The precise nature of such offer, ™

images can also *:1 bout through 2 combination of differen "*isua: ang
demands m;m::m just as in the case of the specch act. Hep, 1L
contextual r;nnu“é" functions, imMage functions, and Ypogs r;e
funlui:;:?:af;-ly cuh:‘- e into a single multimodal cnr{Fnunlcattve 3t “ip ﬂitg.
?gagc and texts blend together in an orchestra™ (p.121) for 4 syﬂ,:mah:
construal of a text.

Data Presentation and Analysis

Introduction

The data will be presented and subsequ_ently analysed collectively Under
the features of representational, interactive, and compositional Meaning
The analysis of the multimodal communicative acts is subsumeq i, the
discussion of these meanings to reinforce the interaction of the vigyy and
linguistic elements through the intended acts communicated by thep,

Data Presentation

Datum |

Figure 1: The Wedding Party film poster
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Figure 3: The Bridge film poster
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Datum 4

L
- b ® ﬁ .tl‘l iy b, cilla
" LR o I L li' - u--!.---
(TR} LR

'I‘I:!t""l{}“.

TR o o e

(IS FERE LR L

Figure 4. The Arbitration [ilm poster

Analysis of the Data

Representational Meaning R T i ardic
The representational meaning explains what th Be entails, thy, i

about the people, places, and objects WIll;l'n 111;: ::l:ljf'.tj ;‘Icl‘crrcd 10 44
represented participants [BPs}. Datum 1 l Ll edding parpy POl
depicts a transactive narrative rcpresenlanmmﬁ structure. 1t exploru he
essence of vector, goal and actor to formally communicate the Mlengy
message of the advertisement to the target gudlcncn. ]n ll!c image, 1,
represented participants are demonstrated with a special kind of Vecly
As a result, there is a reaction rather thzm_ an action as the veclor g formeg
by the eye lines of these represented participants who serve as the TCaciory
and phenomena interchangeably. The first sentence in _1he tag line, *gy
love birds just want to tie the knot in peace’ is a conslative which s the
communicative act of informing. This act complements the visua] gy in
the datum which depict a man and a woman elegantly dressed i wedding
attire. They are suggestive of a couple from the high class social stratum
that is ready to tie the nuptial knot. The message that the image likely
intends to show to the interactive participants/viewers, is that there is high
sense of love and passion between the two represented participants., Iy
essence, the vector formed by the closed eyes of the represent
participants depicts the lingering euphoria of their anticipated love. Il als
portrays how sincere and ready they are to be together.

The linguistic text, that is, the title of the movie. ‘THE wedding party
gives more details to the image which shows that the poster is indeed
advertising a movie about a wedding party. The capitalisation of the word
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.. pas graphological significance, i :
1 s wi “vssing o
un"*“"d fonls & playful as they project the cr:lt.'braturm
vie parrative. Y
mo¥™ " .rpe second sentence in the tag line, ‘but will
ost chaotic in all wedding celebrations?” isla :l'::'-‘ love stand cven
rhcmritﬂl question used as an attention caiching d::i'ézelfct. {
heightens and encourages the interest of the audience in th at sublly
jates with .the visual modes in the advertisement that “'i movie. This
cagerly waiting 10 kiss each other since their lips are not ::-;. couple are
4ddition. the wsualielements of the two overlapping golden r'i‘::tcl;t In
e fioage: 01 48 SUCUIIBECE, O Accottip i iment (o the dentit flmIlr
couple signifying togethemess. It also connotes a state of either :bf;ml e
be joined 10 holy ~ matrimony  or  already od
Datum 2: Mother of George poster displays a r mami
icipant involved in a non-transactional reactional pmces:p;s:ni:
reactor whose gaze is directed at a place, person/thing that viewers camc:
cce. This is so, because the corresponding phenomenon is not displayed
The rep resented participant looks at the left side and her expression is that
of someone in grief and lost in her world. Her stance and her facial
expression, QUi the viewers on what she is looking at as well as the reason
for her anguish. Her look creates a powerful sense of empathy, recognition
ond compassion between her and the viewers. The three reviews in the
advertisement arc constatives. The first review, ‘stunning is an
understatement, great direction, beautiful cinematography, brilliant story-
the best motion picture I've seen this year- Indiwire’ has the
communicative acts of informing while the second review,
‘Extraordinary visual and sonic acumen-Variety’ and third review,
irresistible-New York times’ have the communicative acts of expressing
and asserting. These reviews are used to validate the movie. Also, the high
modality of the image re-echoes the review of ‘Indiwire’.
Narrative meaning can be extended by presenting some
participants whom without them, the narrative process may lose some
information. They are referred to as circumstances which are subdivided
into setting (locative circumstance), means (tools), and accompaniment.
In the image, the blurry scenery of high buildings and cars indicates that
the panorama of the story is a city. The represented participant (henlcel'nyth
RP/s) is clad in a traditional African attire of * Ankara® which is suggestive

of the Nigerian Yoruba/Hausa culture. Her headgear is loosely tired.

theme of (he
talics, The
nature of the
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Hence. she is depicted as a woman from lhr:l lower class This
projects a connection between her and the Nigerian people ’viéq..,, n:r-uamP
semiotic ensembles of setting and dressing connotes that the film L Th,
peculiarities and intricacies embedded in the African cultyre, ﬂnimrnht_‘
the Nigerian Yoruba culture situated in the American myp;, 'cularl-,
provides viewers important information about the backgroyng urr:f-' biy
in the movie. © Stor,

Datum 3: the bridge poster illustrates a transactiy,
representational structure. Twao bi-diercctional vectors can be d': ary,
in the image: onc is indicated by the male RP’s hand on the fep, ch""t‘ct
shoulder and the other by the direction of their eyelines. Alqhnua ¢ Rp,
do not look at each other passionately but their eye lines are djrgh, ey
each other. The oculesics and proxemics non-verbal acts reflecy 1;““‘1 a
are in an intimate relationship and in love. The smile on thejr fatﬁat they
indicative that they are happily in love. The speech act in the 1;5&5:.-
‘what shall we do when the impasse of love and tradition thmlcﬁ line
future?” is a directive act and it has the communicative act of quesy; S oy
This questioning act is rhetorical in nature and it is expected 1o ;:r"“
emotions of the audience while also creating a quest to know the am:h:
to the question asked because the predominant connotative megy;, .
attached to ‘love’ is positive. Hence, viewers would be interesieg .
knowing how love can threaten the future of a couple. This is clarifieq [;f
the title of the film ‘The Bridge’ which is a metaphorical expression thy
represents the solutions to the obstacles that threaten the couple’s lm._:
life. Similarly, the verbal texts, the title of the film, the tag line and th
visual image of a bridge provide visual-verbal complimentary information
of possible hitches the couple is experiencing in their love life and
crossing the bridge connotes crossing the impasse of love and tradition
that threatens their relationship. This is used to gear viewers’ interest to
be abreast of what is to be expected in the movie.

In terms of locative circumstance, the encoding of reality is made
more detailed by the background in which the couple is placed. The male
RP’s hand also serves as a means or a tool used in the action process
Based on the analytical process, the visual cues of the bridge, cars, bushes,
sand, cloud in the sky are possessive attribute of the landscape that are
indicative of belonging to the surrounding of the couple. In addition, the
sky relates to the male RP because he is a pilot as his dressing signiic



For this reason, it provides succor 1o ]

jve any obstacle that may threate
Two actors are presented in th
: = dalum 4: th
:  the arbitrqy;
the locus %f _alt_en;c::n whose Fepres?malmn is that of HTJ'” ation, they are
cocess -ThiS i1s because their eyelines are focused amative reactiong)
on 2 phenomenon thereby calling for vie on the viewers rather

. ¢ : wers’ |
ipem to actively participate in the adver > thvolvement an gearing

: sement, i :
by looking at the cold stare of the split faces of th ::5 VIEwers get involyed

& 5 re "
and the title of the film, the viewers gets an msi‘E_',hﬁrn;:f;::“hmd participant
the movie which seems to be a case of love gone sour ¢ narration of
erstwhile love couple whose disparity or a rift between

sl ¥ $ to be settled i
qn arbitration panel. The act being performed in l;e Ega;;naeﬁ::}t:::r or
are

(hree sides to every story” is a constative actand it is )

to a story . Also, the half faces of the reactors / RPs Shin ;:’ﬂtliu sides
actually two sides to a story and in arbitration cases; tﬁm a;: lcre are
sides to a story. Therefore, the sentence deviates l'rm';i the nurmai A t:n
(o attract the attention of viewers as the usage of the statement is b:s:; er
ihe belief that human beings are naturally inquisitive as they would wait,lt
to know the three sides to a story: that is, his, hers, and the truth.

the couple in

; their -
N their union, determinatiop

{0 surv

Interactive Meaning

The interactive metafunction is represented by the pattemns of interactions
between participants who can be (depicted) and interactive (real). The RPs
in datum 1: the wedding pariy are standing close together with no body
contact and are not looking at the interactive participants or viewers but
rather, form a visual contact with each other. Kress and van Lecuwen
(2006) term this image an offer image. This kind of contact between the
couple indicates that they are lost in their own world without paying
attention to others around. It is obvious that they do not wanl
intruders/barriers to share the love and affection for each other. They also
do not acknowledge the presence of the photographer and this signifies
that they are actors merely performing. The image of the couple displays
the fact that true love brings peace and stability. It also promises the
viewers an intriguing movie narrative. Again, the tag line “our love birds

just want to tie the knot in peace, but will true love stand even the oy
chaotic of wedding celebrations?” gives viewers an insight of the events

in the movie being advertised. While lending c!‘edence to the Imatge :ci; ti::
couple, the tag line also creates a S€Ns¢ of imagery in the (nier
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; ' ruly transpired ‘ {
anticipale W hat truly P N the Moy, |

is obvious that the upper and lower Seeti, |
respectively, €ncompass a situgy;q, il o
rossed in their love. The image of the 1

' 10
participants leaving .""."" :
fferentiation,

For colour di
in purple and gold cu!nul‘;‘:
intending mnrricdl couple eng
i = 1 lia [ # = = 4
binds their nui; fame. the couple is placed in a close shot shoyi, -
In terms 0 » suggestive of an intimate ml‘“iﬂngh-y
| distance also suggests ap imaginal

their heads and their shoulders,
between the RPs. The close personal e i
lose/intimate relationship with the viewers. T bullr 3 4Ct thy

: known celebrities in the Nigernan movie industry ang , Such
fr{i!:fv::se are meant to identify with these participants and by “t‘:minni

dn
Mgy

i he movie.
desire gﬂn“':;ﬁ; g perspective, the RPs are presented at eye ey whig
implies equality and no power dlfferenuz?l. In thv_: context nf the imag,:_
the equality is depicted to alfl‘inn that in marriage, the wifp and 1,
husband are deemed equal, so is the love they_ share for one another. The
RPs are also projected in oblique angle; the VIEWETS can vividly ge, thei,
side views but not the full frontal face. It I1s assumed tha the image
producer attempts to reveal that the c:m.t_ple is in their own world (ﬂér
facial expression further authenticates this) but also tries tg make Contagy
with viewers to find out their romantic love story and empathise With ther,
in all chaotic events they may seem (o encounter
O’ Toole (1994) asserts that in the Interpersonal meﬂﬂing‘

viewers should consider what engages them most in an image, The most
salient elements in datum 2 (Mother of George) are the RP, her facial
expression, and the setting in relation to other elements in the foregroung
and background. These semiotic ensembles draw viewers to the locution
of the image. In essence, the gloomy stare of the represented participan
projects mystery to viewers as such they cannot help but question the
reason behind such facial expression: they seek to answer such curiosity
by seeing the movie. Conceming visual contact of interactive meaning,
the represented participant is looking outside the picture or at someone or
something within the image which the vIewers cannot seem to ascertain
fﬁz f?értzﬁfaﬁ; ::n (:Ib;:;;;*t of contemplation for ic vi&wers:.. as well as,
i e o unnlatllun abofxt the movie. T!v: RP's gaze facial
o e e € reveal that she is married (as signified by the ring
woman whose story of sympathy is construed inan



¢ for social distance, the RP is placed in
, j,m which are indicated by her I?euzc:;:jn;:gzﬂduh{fl and portrayeq
se personal distance between her and viewors This seems 1
i story- This is based on the fact that,
lrﬂﬁuﬂl happﬂnillgs in the society whj
. The use of oblique angle reinforce
fir. 10 doing s, it renders information

0 d of different h i :
onstrued 0 appenings and
wﬂ{ldc in the median angle, she i it e s Ao, e R
ected 1N ; Ei¢, she Is neither seen from above nor I
5;_11,‘ : semiotic choice connects with the mid-size portrayal e

( : and indicate
pat the RP is at the same level as the viewers hence, they can identit':

In datum 3: fhf.' bl'l:dge, viewers are excluded from the world of
e RPS based on l!lE direction of their eye lines. This provides viewers an
insight of tl?e movie narrf':twe.l'l'he close up shot of the head and shoulder
impties an intimate relationship between the represented participants and
the viewers. Altl?uugh, this nlffer image implies disengagement, the
viewers are left with no alternative than to empathise with them and their
story. However, the low angle indicates the RPs’ power over those who
may try to come between them. Thus, viewers have the stance of
involvement and detachment with the represented participants in the
image.

P The image act in datum 4: the arbitration poster is that of demand.
The split faces of the RPs make them an object of viewer's interest.
Harrison (2003, p. 53) postulates that “the human face is one of the most
powerful resources in visual imagery because people are hard-wired from
infancy to study images and their expressions™. The half faces of the RPs
merged into a single one and their direct stare is to create a strong
engagement between them and the viewers in order to create a lasting
impression of the storyline in the minds of the viewers. Their direct look
and forlorn expressions also demand support from the viewers after they
might have seen their story as presented in the tag line “there are three
sides to every story’

The size of the frame in the focused image is a close-up shot as half
of the faces of the RPs are boldly depicted. This leads to a close personal
distance and involves the RPs and the viewer in an intimate imaginary
relationship, Therefore, inviting the viewers to see their story and be the
judge of the rift between them. In terms of perspective, the RPs are placed
in the frontal angle which is a further indication of the interactive

the story

ch viewers can leam from

ts th meaning transferred by the
0 Viewers that she js in her own
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participant involvement with the outside world as viewers cap .

maximum engagement with them. As for l]w vertical angle, the “'"-‘tliur:
angle, suggests o relationship ‘.}f equality hct*t-.r::cn the representeq
participants and the viewers. It is expected 1o Flghten the close bong
between them and the viewers. Thereby, q:mandmg from the viewers o
judge accordingly, without bias as no one is above the other, The Merge
faces of cach of the RPs further clarify the lack of power differgn,:.,_,s

between them.

Compositional Meaning .
Compositional meaning has to do with the way in whic e

representational and interactive elements are made to relate 1o each other
the way they are integrated into 2 meaningful whole. Datum |- "
wedding party poster displays the information value of the ideal ang n'.ar
The top part of the poster which contains information of the producers ntl
the movie and the picture of the couple placed in the background in bright
colours are the real, while the bottom of the poster in sparkling gold
glitters, the rings and the additional textual information, are the idea| The
relationship between the real and ideal indicates the euphoria of th,
moment. Another concept applied in the advertisement is salience. The
image of the bride and groom is the most salient in the composition. The
large size, the sharpness of features focus and the close-up image of the
couple presents them as veteran Nollywood celebrities and the maiy
characters in the movie. Their image will attract and demand the attentiop
of viewers. The movie title, ‘THE wedding party’ serving as the nucleys
of information is also visually stressed to acquaint the audience of what is
to be expected in the movie. The participants are dressed in wedding
attires to further lend credence to the film title. The wedding dress of the
female RP exposes a major part of her shoulder while her male counterpart
is all covered up in shirt and suit. This proves the standpoint of the
objectified portrayal of women in print media advertising.

There is no clear dividing line in the image, although, there is a
form of connectedness between all the elements through the gradient
colours of gold in both the ideal and the real parts. There is a presence of
framing between the background and the image of the couple in the
foreground. The frame, unite with one another to create a perfect blend

and achieve coherence within the poster. In essence, the colours utilised
in the poster consist of purple, gold, black, silver, white and wine. The
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hat aligns with the fauna apg
colour th g _ and flora of |
I"“”‘It ing tho! it is a royal wedding of celebritics he moment

e and the affluent. Thece
lMﬂ‘r}:‘: cut across the pictorial such that it attracts the relaxed mi‘nghcs;
o, of every onlooker and reader thay comes  across m;l

gent? The image in datum 2. mother of George poster h
roin system with the RP as the pucleys fi Ayt

aATBI B of information, Her
e, " jarge in size and is placed in sharp focus, forgerounded agaj
image kground of high buildings and cars and more prominent tha-gn 'tr;:l
the | clements. This isltu shu_w that what is needed to be known about:
:;:1 gvie 18 prp?dcda::?ntlfllmige n.f the RP, The texts only provide
om iymentary In f’m}‘l tr[ . Also, her Slf.t;and position catch the audience
:ttﬂ“i on into seeing the film and emphasises to the viewers that the story
’ abnul her. 1 .
i The verbal texts create an ideal/real system. The ideal of the title
of the movie, cast, director and comments are placed above the image of

gp while the real facts about the cast and crew members as well as the
call and visit information are incorporated in the text below the image.
The ideal and real_ distinction 1s to suggest to viewers that they are separate
nits of information. The composition of the elements of centrality and
he ideal/real value of mfo!matmn In the poster are framed by colour and

ce. The colour orange is predominantly employed in the poster. This
is evident in title of the film, names of the reviewers and the emblems.
The ‘Ankara’ print worn by the RP also has shades of orange colour. Ray
of sun reflects on the RP’s figure and blends with the orange colour in the
packground to highlight her in the visual composition. It also connotes
hope to the dilemma she experiences in the movie narrative.

The information value of datum 3: the bridge poster is structured

along the vertical axis. The couple is positioned as the essential and this
positioning depicts the feeling of love. At the bottom, the title of the
movie, the names of the cast and crew members are the real information.
These textual elements depict the product itself, that is, the movie and the
distress the couple faces which underline the visual representation of the
couple. Likewise, the center-margin which displays the symbolic image
of the bridge and the tag line are in a symbiotic relationship that orients
viewers of the tale in the movie. Furthermore, salience plays an important
fole in the composition of the poster. In a hierarchical structure, the couple
Placed at the top of the visual field, the title of the movie imprinted in
Upper case and in grey colour, as well as, the visual representation of the
bridge are a)l visyal modes indicating prominence and are meant to attract
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viewers  to other  subservient  semiolic  cues  in fhe Mg
The mulimodal element of framing 1s significant in g S
The timage of the bridge creates a hnfdr:r that dlfufttl!:'.- the poster Nt ty,,
parts of the same size which emphasise the vertical representayqy, Of the
ideal and real system. This framing connotes tl_u: imaginary worjq Of th
couple and that of the carth below _wlm:h signifies detachmep, fro
outsiders or obstacles that threaten their world, The frame, also
one another to create a perfect blend and achieve cohere

poster.

The image in datum 4; the arbitration is structured along the
vertical axis. The image of the RPs presented above which takes mq
than half the length of the poster is presented as the ideal The b{)"gﬂ.l;:.
the poster depicts more detailed textual infupnatinn which Eives the
audience insights to the image of the RP’s ideal as thejr Names 3,
imprinted against the image of their faces. Also, the poster CoNtains sa)jqp,
elements, such as the size of the RPs and their faces which CONtrast yy
the background in the visual field and foregrounds them in the image
making them objects of viewers’ attention. The title of the film is ,
made salient and written in upper case to bring to project to the audience
the thematic focus of the film. Moreover, the high Concentration of ti'y_:
colour black which constitutes the dark background in which the Rps p,
fore grounded, enlightens viewers that the story the movie narrates i that
of conflict rather than accord or rather, a serious-minded content White
is sparingly used to separate the half faces of the RPs. It also projects the
lextual elements except the prominent word, ‘arbitration’ i orange. The
two shades of colours, black and white signify the dress code coloyr for
lawyers in Nigeria which reinforces the title of the film,

Findings

The findings from the data revealed that the communicative acis
predominantly used in the film advertisements posters are those of
informing, questioning, asserting and expressing. They are used in order
to give a preview into the contents of the movies. Also the questioning
acts are rhetorical in nature, They are not impolite expressions rather, they
are used on the common ground that people are inquisitive. Hence,

evoking the emotions of the viewers to see the movie advertised in order
to satisfy their curiosity.
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It is also discovered that the visual resources are heay
in the advertisement posters than the verbal multimodal resources,

{owever, these sem_imic resources are interrelated and provide
complimentary meanings that offer deeper understanding of he
persuasive intent of the advertisers,

It is observed from the analyses of the selected Nollywood film
advertisement posters that celebrities and A-list actors are represented as
demand or offer images. Their names are also imprinted on the posters to
remind the viewers that the movie features seasoned actors. These well
known actors are used 1o arouse the interest of (he larget audience.

Also, the study has reiterated (he import of the semiotic resource
of colour in visual communication, The Image producers, have copiously
used colours on the posters not only for aesthetic purposes but to
complement other visual and linguistic modes in forms of size of frame,
social distance, angle, salience, ] raming gaze, posture, lettering, and so on
to project meaning.

It is discovered that the genre of the fi
the representation of the images in the posters
| and 3 where two lovers are represented |

proxemics 1s used to inform the
oriented.

In addition, the knowledge of the social-cultural context of the
Nigerian milieu is significant to the encoding and decoding of the various
meaning-making resources in the advertisement posters. The image
designers rely on conventions of imagery and reading in projecting their
ideas. This finding re-echoes Kress and van Lecuwen’s (2006, p.13)
submission that “communication, requires that participants make their
messages maximally understandable in a particular context. Therefore,

they choose forms of expressions which they believe to be maximally
transparent to other participants”.

ily grounded

Ims are vividly depicted by
. This can be seen in datum
n intimate proximity. The
audience that the movie is romance-

Conclusion

The study of multimodal discourse analysis of Nollywood film
advertisement posters has revealed that semiotic resources are imperative
aspects of film advertisements and all the multimodes in the posters are
reliant on what have been presupposed 10 constitute common knowledge
between the designers of the posters and their target audience. |

The study has also established that the adequate considerations of flll
the linguistic and visual modalities embedded in the posters are essential
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cuitable interpretation of the intended meanings CONveye
. hich are at hmes used cmnplc:nunmr”y o

subtly persuading the audience that the films
Undoubtedly, marital i1ssues are IMPOray,
sensitive social factors which cannot be undermined in ‘nll SOCictieg,
Nollywood film poster advertisements have been ablc project issues of
Nigerian domesticity through an amalgam of visual and linguistj,

semiotic resources for a complete message.

in realising o
These multmodes W

independently are aimed a
are worth taking a chance on.
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