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. This Festschrift is a celebration of Professor

T 7.
i.! : uf"/:?'ﬁl&'@;t ! ! g Ebun Talabi who has made his landmark mmr?:::i:‘in
}i r; ﬁ“: | { f | and succetssful career in the field of Exercise Ph""'f'iﬂlg;
4 2 w_:-_l,..:‘:'l !.' | and Phl,fs:cal Therapy. It also ma.rks his 70th hirthda?
| ) x\‘}v%“ i5i and rcjtnrernenlt. Professor TE!|EI'DI hErIS been 3 Moving
| S le.j:.%‘_.- 3 || | force in the field of Exercise Physiology and Fitness
i RN amasiiel ': Therapy, a reputable Scholar, Sportsman and ap
o B o o - !
Ba s |

Administrator, who has contributed immensely tg the
development of renowned Scholars, Athletes ang one
of the crooners of Exercise is Medicine for several chronic neuromuscular disorders, health
and performance.

Professor Talabi is a septuagenarian who hails from Ogun State. He had his basic education
in Osun State, then proceeded for his B.Sc. Degree in Chemistry, Post Graduate Diploma in
Physical and Health Education, Master and Ph.D. in Exercise Physiology, all at the University
of Ibadan. He also has a number of professional qualifications which includes Coaching
Certificates in Badminton and Table Tennis at the University of Ibadan and Level 1 Rugby
Certificate of the National Sports Commission.

Professor Talabi began his professional career as a chemistry teacher between 1974 and
1978 where and Squash Coach in 1979 — 1982.Where He lectured briefly from 1982 - 1983 in
the then Department of Physical and Health Education, University of Ibadan with a
specialization in Exercise Physiology before moving to the University of llorin as a Lecturer
from 1983till his retirement. Due to his hard work and excellence, he progressed
meritoriously through the ranks and became a Professor of Exercise Physiology in 2013, the
second Professor in the field of Exercise Physiology in the Department of Human Kinetics
Education, University of llorin. He crowned this achievement up in 2016 with a scholarly
inaugural lecture titled "Heaven is Far, Only the Fit can Make it”. Apart from training several
students, his scholarly achievement as a Lecturer of high academic and research repute

includes over 65 local and international publications of scientific researches in high profile
journals, book chapters, mapazines and newspapers.

Professor Talabi's interest in sports as a child saw him making an exalted career as 3
sportsman, which started from primary school up to the University of Ibadan where he
participated in soccer, table tennis, tennis and swimming. In fact, he represented the
University of Ibadan in table tennis in Nigeria University Games {NUGA) and West Africa
University Games (WAUG) between 1970 and 1973. He then took up interest in squash and
s00n became a Squash Coach with the Oyo State Council from 1979 — 1982 while actively

playing the sport. He went on to represent Nigeria and was National Champion from 1983~

1985 and later became a Veteran Champion for several years afterwards.
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His experience in sports did not just end there as he transferred it to the academic domain;
deploying it efficiently in training his students both theoretically and practically. Professor
Talabi trained several Bachelor Degree holders, a number of Masters and Ph.Ds. during his
time as a lecturer in the University of llorin. Some of his students working in reputable
universities and have attained Professorial cadre and other organisations both within and

outside Nigeria. Most of them have risen to the peak of their careers with remarkable
successes.

While working in the University of llorin, Professor Talabi made unprecedented contributions
to the growth and development of the university as an Administrator, Sports Veteran and
Exercise and Fitness Expert through different positions he held. These include warking as
chairman of several committees, serving as Head of the Department of Human Kinetics
Education, Director of Sport on two occasions and rounded off as Dean, Student Affairs from
where his meritorious service terminated at the com pulsory retirement age of 70 years for
Professors on21*January, 2019. Professor Talabi's career is an epitome of “Fitness in all”

ramifications- his popular catch words and we wish that God will bless him abundantly as he
continues to age gracefully.
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SCOPE OF THE JOURNAL

llorin Journal of Health, Physical Education and Recreation (IJOPER) is a research journga|
meant to address contemporary issues from the following aspects of Physical Educatjon
including: Health Promotion, Exercise Physiology, Exercise and Sports Science, Sports
Administration and Management, Psychological Health and wellness, Sport and Society,
Analysis of Human Movement, Recreation and Leisure studies. This journal with jt
international outlook will assist students and researchers by providing them with first-hang
information through well researched articles and empirical presentations contained in thjs
current issue of the journal. It is envisaged that this publication will constitute an invaluable
resource to students, teachers and researchers in Human Kinetics Education and relateq
fields in Nigeria and beyond.

GUIDELINES TO AUTHORS

llorin Journal of Health, Physical Education and Recreation (IJOHPER) invites original papers
from the following aspects of Physical Education including: Health Promotion, Exercise
Physiology, Exercise and Sports Science, Sports Administration and Management,

Psychological Health and Wellness, Sport and Society, Analysis of Human Movement,
Recreation and Leisure studies.

Instructions to Contributors

Authors are to comply with the following puidelines:

The papers should be written in clear and concise English. Manuscript can be submitted
electronically as attachment to the Editor- in-Chief through e-mail or hard copy submission
in triplicate with soft copy in a DVD Rewritable disc to the following address:

The Editor-in-Chief or The Managing Editor,
Department of Human Kinetics Education,
University of llorin, Nigeria

E-mail: ijohper@gmail.com.

1. Abstracts (in English) not exceeding 250 words should be included. The Abstract

should give concise information on the objective/purpose, methodology adopted,

5!.|mmary of findings and conclusion including practical application of the study.
Literature citing and abbreviations should be avoided.

Keywords: Author(s) should supply 4 to 6 keywords
2, No paper should be more than fifteen
should be arranged in alphabeticall
Psychological Association (APA)

(15) pages including references. References

¥y at the end of the article using American
6th Edition reference style,
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3. The paper should be typed (1.5) on 2 point before and below, 1 point left and right
(A4), font size of 12 point Calibri is required
4. The manuscript should have a title page containing the following information:
e Author’s full name (including academic title)
e Organizational affiliation of each author and address to which proof are to be sent
e The full title of the article in font 14 Times New Roman
e The corresponding author’s full name, address, telephone and e-mail address for
purpose of correspondence.
5. Types of contributions:

The following types of manuscripts may be submitted:

* Regular articles/Research articles: should describe new carefully confirmed findings
and experimental procedures which should be given in sufficient detail. The length of
the paper should describe and interpret the work clearly,

* Review articles: submissions of reviews and perspectives covering topics of current
interest are encouraged. Reviews should be concise and not more than 15 pages.

6. The Journal is published annually. Following acceptance, a paper is published in the
next issue.
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Abstract

support for sports events an_d S.Uﬂrfs ﬂfgﬂm’mtfonf by corporate bodies for the mutuol benefit of both parties
describes Sports sponsorsfl:p- This study exomined the chollenges of sponsorship of community sport
development programmes rn.!{wura State. A descriptive research design of survey methad was adopted for the
study. The population consisted of sports stakeholders in Kwara State Sports Council. Rendom sampling
technique was used to select 150 r_'espondents which included coaches, managers, trainers, athletes ond director
of sports. A validated and reliability tested questionnaire wos used to collect data. The hypotheses were tested
using Pearson Product Moment Correlation (PPMC) at 0.05 oipha level. The findings revealed that: there is
significont refationship be.rwea?n embush marketing and chollenges of sponsorship of community sport
development programmes in Kwara State, with the colculated r-value of 0.73 > critical r-value of 0.111 ot 148
degree of freedom @ 0.05 alpha level; relationship exists between bad publicity and sports sponsorship {cal. r-
value 0.35> crit. r-value of 0.111); relationship exists between corruption and sports sponsorship (col. r-value
0.28> cri. r-volue 0.111; The study concluded that ambush marketing, bad publicity ond corruption have
negative influence on sports spensorship. It implies that if these variables decrease the tendency of getting
petter sponsorship deals increase. it was therefore recommended that all meosures should be token by sports
stokeholders to ensure that these challenges are curbed so that sports will be greatly developed.

Keywords: Sport Marketing, Sponsorship, Ambush Marketing, Publicity, Corruption,
Community sport

Introduction

Sport is no more a mere leisure activity in its conventional sense. Rather, it has evolved into
an organized commercial activity. The sport enterprise has been professionalized and
commercialized thereby gaining the status of a full-fledged independent industry (Jovanovic,
2011). Sports activities are now undertaken at the organizational, national and global levels.
The globalization of sports has led to the formation of international sport markets, where
sports teams and organizations collaborate with corporate sponsors to create opportunities
not only for the athletes, but also for the businesses and organizations (Goldman & Johns,
2009). Sport financing in developed nations no longer rests exclusively in the hands of
governments (Abubakar, 2015). Today, it is estimated that global sports’ industry is worth
billions of dollars (Zygband, Collignon, Sultan, Santa nder & Valensi, 2011).

Sponsorship originated as an inexpensive addition to the marketing mix and was perceived
3s a charitable endeavour. In other words, corporations classified sponsorship as a donation
and it was not considered a ‘marketing expense’. A shift in attitude with regard to
Sponsorship occurred when corporations began searching for a return on investment from
donations made to various organizations (Wilkinson, 1993). This was followed by a

.
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o sponsorship, meaning that sponsorship
| tool, a business expense that needed
). Today, sport sponsorship represents
Antonio & Stephen, 2013).

substantial increase in resources allocated t
became increasingly recognized as a valid promotiona
justification in the form of Return-On-Investment (ROI
an exchange process for corporations (Rui, Abel, Joao,

¢ been in existence for many years and hag

The term Sponsorship is a marketing tool that ha ‘
i ; : go, sponsorship could be regarded as

now been greatly improved upon. A couple of years 3 :
charitable or philanthropic, but that has changed significantly ln' recent vears,r Hardly r__a,-,
organizers of major events expect to receive some funds WIthOUt.E!pECtmg to give
something back in return (Oladunni, 2011). By understanding the benefits a sponsor seeks,
the sponsee is in a better position to sell the idea of the sponsor and ensure that they can
provide what the sponsor needs. What was regarded as phi!anlhrnpic gesture by sponsors in
the past has now become a commercial venture, with companies realizing the potential
powers of sponsorship as a veritable communication tool, hence as part of the marketing
mix. On the other hand, professional sports will not survive without revenues generated
through sponsorships (Tsordia, Papadimitriou & Parganas, 2018).

Sports sponsorship is a marketing tool that is frequently used by companies to reach a wide
audience on a global basis so as to be placed higher than their competitors and to create
awareness as well as make a higher profit margin. Through this platform, specific target
audience, with potential customers is reached, as it is able to penetrate through quite
effectively in the promational mix. According to Pope and Voges (2000), sports sponsorship
is used to support marketing and corporate objectives, such as improving a company or
brand image and increasing consumers’ intention to purchase a company’s product or
service.

Sport plays a significant role in the life of many people. People all over the world spend their
time and money doing different kinds of sports for different purposes. While some are for
pleasure and recreation others are for the health benefits obtainable through sports. These
purposes, especially the health benefits are better achieved when adequate funds can be
raised through different means including sponsorship. For instance, the Nestlé Milo
Secondary Schools Basketball Championship was sponsored by Nestle Milo Nigeria Plc. In line
with its commitments to promote an active lifestyle, Nestlé Milo also launched the Milo
Champ Train for mothers and child. This provides an opportunity for mothers to tie with
their kids whilst participating in basketball within the neighborhood. In this programme, 3
medical section is provided to give mothers the opportunity to receive basic health checks
such as Body Mass Index (BMI) and blood pressure. Nutritionists are also available to offer
relevant nutrition advice such as guidance on healthy meals for the family (Milo, 2016).
However, sporl is also the way of doing business for lots of people. By winning the games of
competitions, sportsmen and coaches get some kind of profit which sometimes cannot cover
all the costs. For instance, sportsmen need places for training, equipment, coaches, and
abilities to go to the tournaments. A lol of money is needed for all these, which is why the
need for sponsorship arises in various sports. Sport as a universal phenc;menon will thrive
better in an environment where there is a good financial base to execute programmes,
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jevelop athletes and build facilities. However, the growth of sport and sport markets with

global economy makes it impossible for the government alone to provide the fund
qeeded for its development.

sponsorship is the provision of funds or other forms of support to an individual or
organization in return for a Co_mmerr.ial return (Jobber & Ellis-Chadwick, 2013). Sports
Wﬁhip cm..||d come from either individuals or Organization. It is an aid or assistance
given to a pal’tl(fl.l'a-f Sport or game in order to achieve an objective or goal while at the
same time projecting or promoting the events of the aided sport or sports. Sports
sponsorship sefves purposes other than the set activities to be actualized. Sports
sponsorship entails the exhibition of the worth of the events of the sport or sports or the
quality of the events of thg sports. In sports sponsorship, it is hoped that both the sponsor
and the sports sponsored would benefit from set ventures as this is needed for continuity in
partnership. From this explanation, it can pe deduced
hand and sports organizations as well as individual s
have a symbiotic relationship through Spansorship. This relationship is based on the fact
that sports organizations and individuals can rely on corporate organizations for financial

and material support, while the corporate organizations can also rely on sports
organizations for economic benefit.

that corporate organizations on one
port persons on the other hand can

In recent years, finding the right sponsors is becoming very difficult because of some
challenges associated with it. In a case when the benefit derived from sponsorship
relationship is perceived to be one sided then negative outcomes might be recorded. There
are two types of potentially negative outcomes for properties that may be associated with
sponsorship: operational risk and reputational risk, Operational risk occurs when sponsors
insist on changing the rules or format of the event, or when they exercise undue influence
on its content, timing, location or participants. Reputational risk also may emanate from
over-commercialization of an event, since this may erode “fan equity” (lohn, 2014).

One of the major challenges associated with sport sponsorship is ambush marketing. A
situation where a company seeks to associate herself with a sponsored event without paying
the requisite fee is described as ambush marketing. It is regarded as a marketing drive that
takes place around an event but does not involve payment of a sponsorship fee to the event,
The ambush consists of making an impression to customers that the ambush brand or
©Ompany is an actual sponsor or is in a way connected with the event (Gratton & Taylor
2000}, The incidence of ambush marketing is growing at alarming rate and coming in
different faces, |t poses real danger for companies involved in staging major sport events.
For most important events, one brand will pay to become the exclusive and official sponsor
of the event in a Particular category or categories, and this exclusive right creates a problem
for other brands. Those other brands then find ways to promote themselves in connection
With the same event, without paying the sponsorship fee and without breaking laws.

Another visible drawback to sponsorship is poor publicity. Low or poor publicity of
sDOnsoring Organization has on many occasions proved to be the major reason for poor

.
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of the company is either under-expressed or p,,
E\Eaut to the consumers of the sponsors. Spgp
d a natural connection between them way|q
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sponsorship. This is because the ima
presented in such a way as to reac
relations without well-defined images an
into negativity if the sponsor or the spt?nsure
could include incidents of private affairs or allega
cause a damaging effect through image transfer an

tweyy
Drship

. resuly
d event is subject to negative association, These

tions of the use of banned drug whjc, wil
d associations to the sponsor.

: e sums of money in sport in
Another challenge is in the area of corruption. The ‘hUB _ f recent
i tracts, buying and selling of sports teams anq th

time from transfer fees, sponsorship con ’ vy for | . - e

eat ral opportunities not only for lucrative busingsg
construction sport facilities, present seve Sport has a history of ¢ _
deals, but also for corruption, (Kochan & Goodyear, 2011). 5po 13 @ TSIOTY OF corruptigp,
such as athletes taking performance enhancing drugs, executWE.‘; in Fome C.'f Sport's
governing bodies selling votes; players taking payments to lose or per Orm In certain Bames,
referees betting on the games they were officiating, fixing matche? or SElllﬂg information 1,
gamblers and fixers and many other illicit actions. This will result in UﬂprdlCta!ﬁl'_E outcome
of events. The “Crashgate” in Formula One, Bloodgate in Rugby and the sport fixing scandal
involving three members of the Pakistan cricket team, just to ALl few {Westerbeek &
Smith, 2003). Another disturbing case has been the exposure of the live-baiting’ practice in
greyhound racing in Australia. Live baiting involves the use of live rabbits strapped to the
mechanical lures, the dogs chasing them down and tearing them apart. In Australia live-
baiting has extended beyond the traditional use of rabbits to include possums and piglets
(Meldrum-Hanna, 2015). This has led to the suspension of several dog trainers in three
Australian states and a series of government inquiries in Queensland (MacSporran, 2015).
The perceived lack of competitive balance, will lead to spectators losing interest in the
competition (Szymanski, 2001) and, as a result, revenue generation through media coverage

and sponsorship will also decline in these sports as there will be no target audience to
promote the products to.

It must be understood that the impact of Sports incorporates social and personal
development, health and wellbeing, culture, education, economic development as well as
prosperity. Hence, sports play a paramount role in the society and it is essentially important

that the private sectors contributing to the development of sports should not be discouraged
through the aforementioned challenge

: s such as bad publicity, ambush marketing, corruption
just to mention a few.
Statement of the Problem

One of the problems in sports marketing i
) B Is the fact that s i be short-
lived. This is the case with most of o el catsitend ity

the Kwara State s il's organised

, : . ports council’s organ*
championships. Vlftua:\! all the Sports Associations in the state have fallen victim of this
or the other. The Tennis Association had more than five sponsors with"

Scanned by CamScanner



ILORIN JOURNAL OF HEALTH, PHYSICAL EDUCATION AND RECREATION {UOHPER)

.133

Musa's sponsorship of the game D'f Basketball did not last more than five years despite the
e achievement recorc{ed by lifting the state team (Kwara Falcons) from National Division
Two League to tﬁE_PfE'““’—" League apart from representing the nation at the continental
nampionships within that short span of time. Some years ago, Okin Biscuit Factory, Offa was
into symbiotic relationship with Kwara State Badminton Association, a union that éave birth
10 Many male anfi female_: national and international champions no longer exist. Just to
mention a few. This stu-dY Investigated the challenges of sponsorship where the rela;tianship
petween corporate business organisations and Kwara State sport Associations are short-lived
thereby hindering 72 pid and consistent development of sports in the State. .

methodology

This study adopted descriptive research design of the survey type. The population comprised
the stakeholders in Kwara State Sports Council. Simple random sampling technique was used
to select 150 respondents which include 16 coaches, 4 managers, 8 trainers, 121 athletes
and a Director of Sports. Informed consent was sought from the respondents. Structured
questionnaire of a 4-point likert scale of responses was used for data collection. The
instrument was subjected to content and face validity and test re-test method was adopted
for the reliability. A coefficient of 0.72 was obtained. The hypotheses were tested using
Pearson Product Moment Correlation (PPMC) at 0.05 level of significance

Results

Hypotheses Testing

Hypothesis 1: There is no significant relationship between ambush marketing and challenges
of sponsorship of community sport development programmes in Kwara State,

Table 1: Relationship between Ambush Marketing and Sports Sponsorship

Variable n X 0 df  Calr-val. r-Crit, Decision

Ambush Marketing 150 2.06 0.71 148 0.73 0.111 HO
Rejected

Sport Sponsorship 150 2.03 081

p<0.05

Table 1 indicated a calculated r-value of 0.73 and the critical r-value of 0.111 jﬂitﬁ' 148
degree of freedom at 0.05 alpha level. Hol stated that there will not be a significant

"elationship between ambush marketing and challenges of sponsorship of community sport

d'5""'="|meent programmes in Kwara State. The hypothesis was rejected, meaning that

#mbush marketing will affect sponsorship relationship negatively.
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Hypothesis 2: There will not be a significant relationship between bad pubiiciy, and
challenges of sponsorship of community sport development programmes iy, K

Wara
State. s .
Table 2: Relationship between Bad Publicity and Sports Sponsorship
Variable n__X o  df Calrvalue rCrit Degggn—
—slon
Bad Publicity 150 197 1.04 148 0.35 0.111 HO
- Rejected
Sport Sponsorship 150 2.02 047
p<0.05 S

- Table 2 indicated the calculated r-value of 0.35 and the critical r-value of 0.111 with 14g

degree of freedom at 0.05 alpha level. Since the calculated r-value is greater than the Critica|
r-value the null hypothesis was rejected. This revealed that there is a significant Relationship
between bad publicity and sports sponsorship.

Hypothesis 3: There is no significant relationship between corruption and challenges of
sponsorship of community sport development programmes in Kwara State,
Table 3: Relationship between Corru ption and Sports Sponsorship

Variable n X o df Cal.r-value r-Crit Decision
Corruption 150 1.91 0.92 HO
148 0.28 0.111 Rejected
Sport Sponsorship 150 2.24 0.92
p<0.05

Table three indicated that the calculated r-value of 0.28 is greater than the critical r-value of
0.111 with 148 degree of freedom at 0.05 alpha level, therefore, the hypothesis was

rejected. This signifies that corruption have damaging effects on building very strong
sponsorship relationship with sport entities.

Discussion of the Finding

Table 1 explains the relationship between ambush marketing and sponsorship of sporting
events. The result of hypothesis one showed that ambush marketing has negative impact on
the sustenance of sponsorship relationship. This is in line with Gratton et al, (2000) who
opined that over any estimates of the value of the sports sponsorship, ambush marketing
creates a further uncertainty. Ambush marketing activity is not connected to the sports
sponsorship so that the higher the presence of ambush marketing in sport, the greater the
under estimation of the real value of the sports sponsorship would be coming from the fee;
of the contract. Also, Neil, (2010) asserted that by taking advantage of the goodwill attache

P
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to the event, an ambusher can create brang
0 .

damage to sponsors and commercial part

amounts of money in return for exclusivity,

CATION AND RECREATION {lHOHPER)
recognition which can ca
ners of the event host

use significant loss and
who invest substantial

Hypothesis three stated that there is no significant relationship between corruption and
challenges of sponsorship of community sport development programmes in Kwara Statfe. The
result on table 3 revealed a significant relationship between the two variables. This is in line
with the opinion of Kochan et al, (2011) that the huge sums of money in sport today, frr:':rn
footballers’ transfer fees to fiercely contested sponsorship contracts, the buying an'd selling
of sports teams and the construction of stadium, present oppo.rtunith'es for corrupt_aon. The
inability of sport entities to account for funds m.ade available in sponsorship deals
discourages sponsors for continuity. This might also |nw:=lve undue mflﬁuence by sponsors
which on most occasions are discouraged by sports orgamse.rs. Ta_ke for instance when N[ke
invested $160 million in a five-year sponsorship of the Brazil national football team, which
many consider the leading national soccer team in the world, the company was allowed to

Specify where, when and against whom the national team would play twice per year(Berrett,
1993),
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