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Abstract
[bookmark: _GoBack]The advent of social media has provided an opportunity for users to express emotional messages of different kinds. Audiences on their part react to these emotional messages depending on the feeling expressed. Against this backdrop, a study was undertaken on the kinds of emotional messages people express on the social media platforms with close reference to Facebook, and responses elicited from audiences. Anchored on social sharing theory, the study adopted textual analysis as method of study. Population of the study was emotional messages on Facebook from which a sample was purposely drawn between June and August, 2017. These messages were descriptively analysed. Findings show a relative high preponderance of emotional messages with feelings of sorrow or grief that attract corresponding reactions with soothing tone, and that some reactions demonstrate a lack of understanding of some messages posted. The study concludes that from the pattern of messages, emotional posts with sorrowful undertone also attract high responses unlike messages with feelings of optimism, and fulfilment. The study recommends among other things that audience should understand the meaning of any emotional messages users post before they react to such messages. 
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Introduction
	The advent of social media has not only extended the perimeters of media space but has also provided opportunity for users to use them for different purposes. As Naaman, Boase, and Lai (2010) have pointed out, social media have provided a new platform for emotional disclosure. Emotional experiences people share on the social media include but are not limited to joy, anger, fear, shame, or sadness. Similarly, social media have broadened the spectrum of media research. Thus, researchers have increasingly generated keen interest in social media particularly Facebook (Brown & Vaughn, 2011; Caren & Gaby, 2011; Hollenbaugh & Ferris, 2014; McFarland & Ployhart, 2015; Ryan & Xenos, 2011). Despite the mounting interest in social media research, one important aspect overlooked is emotional messages users post on the social media and the way audiences react to such messages. It can be argued that few studies exist on expression and responses to emotional messages on Facebook, these studies are quantitative in nature. The implication is that the qualitative dimension of social media research is conspicuously missing. 
	Among the few survey studies that are skewed to Facebook and emotional expression is the survey by Burke and Develin (2016), who examine the magnitude and circumstances in which people share positive or negative feelings and characterize the nature of the responses they receive. Findings of the study indicate that people share greater proportions of both positive and negative emotions when their friend networks are smaller and denser. Studies by researchers (Coviello, Sohn, Kramer, Marlow, Franceschetti, Christakis & Fowler, 2014; Kramer, Guillory, & Hancock, 2014) partially confirm that there is evidence for emotional contagion, showing happiness can spread through the news updates on online social networks. Therefore, social sharing of emotion plays a central role in our daily lives. It improves individual moods and strengthens interpersonal bonds (Rimé, Paez, Kanyangara & Yzerbyt, 2011).
	The growing interest in research on Facebook prompts Lin and Utz (2015), who have carried out a study focusing on the emotional responses of browsing Facebook. Their study explores the emotional outcomes of reading a post on Facebook as well as examines the role of tie strength in predicting happiness and envy.
	Based on existing research on social networking and information seeking, Wise, Alhabash and Park (2010) have conducted a study with a view to examining the hypothesis that Facebook.com  serves  two primary goals: passive social browsing (i.e., newsfeeds) and extractive social searching (i.e., friends’ profiles). This study explores whether these categories adequately reflect Facebook use and whether they moderate physiological indicators of emotion. Recently, Pentinaa and Zhangb (2017) also conducted a survey which focus is on the roles of personality and social support in affecting the extent of emotional disclosure in social media and compares them to those in face-to-face encounters. Specifically, the study considers the effects of the Big Five personality traits and perceptions of social support from friends, significant others, and family on the extent of sharing positive and negative emotions on Facebook (FB) vs. real life (RL).
	Traversing the existing literature, it becomes clear that all the studies, though centred on sharing of emotional messages on Facebook, are skewed to quantitative research at the expense of qualitative research method. This does not explain in-depth the meaning or feelings messages posted and corresponding reactions to these messages. Besides, all the studies are not situated in Nigeria.
Statement of the Problem
Despite the unwavering attention researchers have demonstrated in social media research streamlined along expression of emotional messages, there is likelihood that little has been done in the aspect of qualitative content analysis of users’ posts. The impression is that most of the studies are quantitative in nature, and are out of Nigerian context. A scan on literature reveals that a study by Lin and Utz (2015) focuses on the emotional responses of browsing Facebook. Pentinaa and Zhangb (2017) on the other hand have conducted a survey which focus is on the roles of personality and social support in affecting the extent of emotional disclosure in social media. These two studies evidently show the skewed researches on emotional expression on social media that have ignored expression of different kinds of emotional messages with attendant responses elicited from audiences. Predicated on this, the study seeks to fill the existing research gap in the study of social media use generally and emotional expression on Facebook in particular.
Objectives of the Study
The broad objective of this study is to analyse responses audiences make as regard emotional messages users post on Facebook. Specifically, the objectives are to:
i. Analyse the kinds of emotional expressions people post on Facebook.
ii. Analyse the responses posters receive for their messages.
Theoretical Framework 
	The study made use of social sharing theory which presupposes that people need to communicate with others in response to emotional events (Bernard, 2009). An emotion is typically followed by social sharing. This stimulates recipients, who by implication are targets to react to the messages. The target’s responses further stimulate the sharing of person’s emotional expression. According to the social sharing theory, events elicit ambiguity and challenge people’s beliefs about themselves and the world. Therefore, articulating people’s feelings helps them clarify and resolve those emotions (Burke & Develin, 2016). Beyond the psychological effects attributed to simply expressing emotions, Bernard (2009) argued that there is a social component. According to Bernard, sharing emotions with others increases intimacy and allows others to provide empathy, validation, and support. Writing on the theory, Sheldon, Benjamin and Lynn (2004) explained that the support people receive, including commiseration, companionship, and affirmation helps them cope and produces positive psychological states that improve the immune system and buffer stress.
		In our context, one of the platforms people share emotional messages is the social media specifically Facebook. Each time users post emotion-laden messages on the Facebook, there is high probability for such messages to attract varying degrees of responses from the audience.

Literature Review
The intensity of social media use finds expression in some studies. One of the studies shows that more than 70% of the internet population uses social networks in one form or the other and the numbers are growing daily (ETC New Media Trend Watch cited in Howell, 2012). Facebook in particular is acclaimed as the most recognisable site and it accounts for 58% of all visits to social sites (Experian Hitwise White Paper cited in Howell, 2012). One in nine people on Earth have a Facebook account, and if it was a country, it would be the third largest after China and India (Howell, 2012). The main interaction elements that Facebook features are chat interaction, a direct message feature, wall posts, and status updates. The presence of these features makes it possible for users to post different kinds of messages including emotion-laden ones. Besides personal feelings which are product of experiences that give impetus to posting of emotional messages, emotional arousal and desires to communicate almost always co-occur following major events such as natural disasters or social upheavals. This close correspondence between emotional arousal and social sharing was a central feature of the 1989 Loma Prieta earthquake and the 1990 to 1991 Persian Gulf War (Pennebaker & Harber, 1993) as well as the September 11 terrorist attacks (Greenberg, Hofschire & Lachlan, 2002).
	Against the backdrop of the fact that an emotional experience, whether positive or negative, can leave lasting social and cognitive traces, social sharing of emotions is often driven by the goal of managing, or regulating, emotional responses (Rime, 2009). After experiencing an emotional event, it is common for people to cognitively replay and reassess the event in order to make sense of it. While people can experience benefits from the mere act of sharing emotions socially, listeners’ replies to emotional posts (i.e., likes and comments) may play an important role in overall satisfaction. 
	However, not all replies are equal. Comments can be perceived as awkward, face-threatening, or challenging to one’s desired self-presentation (Litt, Spottswood, Birnholitz, Hancock, Smith & Reynolds, 2014). But a reply from a trusted friend may be worth many from distant acquaintances. Likes, on the other hand, generally carry a positive connotation and are often displayed as an aggregate number in the interface, making them less subject to issues of tone and tie strength.
	Considering the fact that Facebook users are active and that they are deeply immersed in emotional expressions, they often adopt more adaptive attitudes and behaviours after listening to others’ traumatic stories. They become more alert to dangers and take greater precautions to avoid threats following interactions with victims (McCann & Pearlman, 1990). In sum, although hearing about others’ emotionally charged stories may lead to short-term depressed moods and physiologic stress, the long-term benefits may include acquiring more realistic and hence more adaptive, beliefs and perspectives (Harber & Cohen (2005). Existing general literature on Facebook and expression of emotional messages is substantiated with the following empirical studies.
	Bazarova, Choi, Sosik, Cosley & Whitlock (2015) conducted a survey titled: Social Sharing of Emotions on Facebook: Channel Differences, Satisfaction, and Replies. Population of the study was undergraduate and graduate students (N=141) from a Northeastern United States University. The data for this study were collected during May to December of 2013 as part of a larger study, which excluded a small proportion of the population with a history of mental illness (e.g., depression, psychological distress, and self-injury behaviours). The sample was 64.5%; female (N=91) and 35.5% (N=50) male, ranging in age from 18 to 45. On average, participants had a Facebook account for close to six years, spending over 80 minutes a day and having over 800 friends on Facebook. Their strategy was to ask participants retrospective questions about recent Facebook content in which they shared emotion. To do this, they created a Facebook application that collected relevant data. After giving consent, participants were asked to log on to their Facebook account and to explicitly give the application permission to access their Facebook communication data. The application then accessed the participant’s own status updates, posts they wrote on others’ timelines, and private messages they sent to another person (both in chat and asynchronously) within the past 60 days. Items less than three words long were eliminated to avoid messages such as “Happy Birthday”. To increase the chance of selecting content that included expressed emotions, the study relied on Pennebaker, Booth and Francis’ (2007) postulation to filter some items based on whether they contained any affect words from the LIWC 2007 dictionary (Linguistic Inquiry and Word Count. This method has been used in prior Facebook research by Bazarova, Taft, Choi, and Cosley (2013) to determine the presence of emotional content. Overall, the study collected data for 754 private messages, 560 posts on others’ timelines, and 314 status updates (total N=1628). Findings show among other things that
people express less intense and more positive information in network-visible than private channels.
	Given the dominant role of Facebook in the social media domain, Pentina and Zhang (2017) also carried out a survey titled: Effects of social support and personality on emotional disclosure on Facebook and in real life. The study was limited to surveying Facebook users. Data were collected from students who are Facebook users enrolled in two public universities in the mid-Western USA using an online survey. The study also asked students to pass on the survey to any Facebook users who are aged 40 years or older for greater age representation in the sample. Consequently, the study analysed 293 questionnaires. Among the respondents, 157 were males (53.6%) and 134 (43.7%) were females. The majority of participants (75.1%) were Caucasian. In all, 162 respondents (53.2%) were between 18 and 25 years old, 50 respondents (17.1%) were between 26 and 40 years old, and 78 respondents (26.6%) were over 40 years old. On average, respondents had used Facebook for a minimum of 5 years. According to Pentina and Zhang (2017), measures for emotional self-disclosure were borrowed from Snell, Miller, and Belk (1988). To reduce the analysis complexity and to better focus on positive and negative categories, as opposed to individual emotions, out of the eight types of emotion identified by Snell, Miller, and Belk (1988) (depression, happiness, jealousy, anxiety, anger, calmness, apathy, and fear) cited in Pentina and Zhang (2017), the study selected two positive (happiness and calmness) and two negative (jealousy and anxiety) emotions. The respondents were asked how willing they are to talk with their friends when they feel each of these emotions. For Facebook disclosure, they were asked how willing they are to post on their Facebook wall. Emotional disclosure was measured on a 5-point Likert scale, where 1 was ‘not at all willing to’ and 5 was ‘totally willing to’. The four dimensions exhibited good reliability (Cronbach’s alphas range from 0.75 to 0.83). Perceived social support was measured by the multidimensional scale of perceived social support (Zimet et al. 1998) cited in Pentina and Zhang (2017) that had been previously validated on college student populations, and shown to contain three dimensions: perceived support by family, friends, and significant others. Findings indicate among other things that perceived social support is not related to positive emotional disclosure on Facebook.
Method
The study made use of textual analysis. According to Lockyer (2008) textual analysis is a method of data analysis that closely examines either the content and meaning of texts or their structure and discourse. Texts, which can range from newspapers, television programmes, and blogs to other social media platforms, are deconstructed to examine how they operate, the manner in which they are constructed, the ways in which meanings are produced, and the nature of those meanings. Unit of analysis was the messages Facebook users posted on their walls. These posts were purposively selected between June and August, 2017. Drawing from Mautner’s (2008) cyclical method of sampling, the researchers selected a total of sixty-seven posts; eight being originating posts while fifty nine were responses to the posts. Mautner (2008) refers to cyclical sampling as a process whereby more material is added up to the point when, following the law of diminishing returns, new data no longer yield up new representations. Sample of emotional messages and the accompanying responses were interpreted where inference was drawn. 
Data Presentation and Analysis
Data presentation and the corresponding responses are based on unedited posts of varying kinds of users on Facebook within the period under review.  The different kinds of posts are presented under the themes of posts with feelings of optimism, posts with feelings of sorrow or grief, posts with feelings of fulfilment or happiness, posts with feelings of depression or lamentation, posts with feeling of depression or provocation, and post with feeling of regret or disappointment.
Kinds of Post
Ai. Post with feeling of optimism
	Post 1: (26 June at 19:10): No matter how many mistakes I have made God has a perfect plan for me.
Responses: 
a. God is merciful, but is best when you don't go back to your vomit so as to enjoy full blessings (26 June at 19:38). 
b. Sure, His plans for you supersedes that of men (26 June at 19:50). 
c. Mention one mistake (26 June at 20:24). 
d. Dear u I beautiful (26 June at 19:38). 
e. Don't give up. Jeremiah 1:5 (Yesterday at 07:11). 
f. Of course! you wouldn't' be where you are today. my baby Yesterday at 08:26).
g. My sister I like your courage. God will help, He will never leave you nor forsake you (14  hrs).
h. That's true, but you have to play your part too by living a life holy and acceptable unto Him. God bless you my beautiful niece. 
i. Nice lips (26 June at 19:38).
Analysis: The poster inferentially expresses regret over her previous actions. However, she is confident that God will continue to be faithful to her to have a fulfilled life. Much as the responses are assuring, the first and the eight responses call for caution and self-restraint. The fourth and ninth responses are rather distracting as they appear not to satisfy the poster’s expectation. 
Aii. Post with feeling of optimism
	Post 2: (4 August at 17:50).i am a very strong woman! & I need nobody to tell me this, sometimes when I look back on my past travails, i kneel down thank God and salute myself! M nongo kwagh jim jim! It's unfortunate that our society chooses to ignore our struggles and determination and the 	challenges that comes with such struggles! particularly girl children of humble parents! Except my brother joe Mnenga! Joe Mnenga where ever you are, I want you to know that I appreciate you.
Responses:
a. I love my Marti Men! Joe Mnenga is not here yet but just so you know your other sister also in the girl child struggle, appreciates you! (4 August at 18:23).
b. My sister stay strong and focus in life a day is coming when people who don't know Who you are will acknowledge you (4 August at 18:42).
c. don't worry, one of these days, God will announce you, then whether people like it or not, they will appreciate you. (August 4 at 18:42).
d. You are correct. I like the man in your womanhood. Yours is the story of Mr lizard who jumped from a storey building and landed safely.He looked left and right and beat his chest saying thank God,im indeed strong.sometimes it's only right to blow your trumpet when no one is willing to blow for you. Matinyam. Wan mba wer u Tavershima. Thanks a great deal.my sister. (4 August at 19:11). 
e. Never, never give up. God is your strength and courage. He will never fail you nor bring you down. (4 August at 19:52).
f. People appreciate you but they won't say to your hearing. Wait until you become a local government chairman or commissioner or some "big" woman then you will carry the praises in trailers . What you can hear now are invectives on you about this, about that. That is what life offers when you are ordinary (5 August at 00:41).
Analysis: Whether due to ego or otherwise, what can be inferred from the post is the aura of perseverance especially from a female in what she considers an unjust society. The poster goes on to acknowledged the contribution of one she considers outstanding towards her life. Evidently all the responses to the post are soothing. A dimension to the responses is one of the responses that highlight gender element thus: You are correct. I like the man in your womanhood…	 A cursory look at this response affirms the general African male chauvinism that relegates female prowess. However, based on the post inferentially attributed to a female, the aura of doggedness that goes with the response is a testimony to the fact that there is always room for exceptions on issues of courage and perseverance wrongly construed as exclusive preserve of male. 
Bi. Post with feeling of sorrow or distress. 
	Post 3: A very long and emotional one month. Final journey begins Sunday.	[image: https://www.facebook.com/images/emoji.php/v9/f1d/1/24/1f62d.png]😭[image: https://www.facebook.com/images/emoji.php/v9/f1d/1/24/1f62d.png]😭[image: https://www.facebook.com/images/emoji.php/v9/f1d/1/24/1f62d.png]😭 (24 June at 02:27).
Responses:
a. Love to you! Prayers for you sweetie! 
b. Praying for you!!! (24 June at 03:29).
c. My prayers are with u and your family (24 June at 03:38).
d. The Greater Grace of God will carry you through to accomplished your reason for this Journey. God bless you (24 June at 06:39).
e. You're such a strong, courageous woman of God! Love you[image: https://www.facebook.com/images/emoji.php/v9/f98/1/16/1f49e.png]💞 (24      June at 06:58).
f. Msuur kpishi!!![image: https://www.facebook.com/images/emoji.php/v9/f6c/1/16/2764.png]❤️[image: https://www.facebook.com/images/emoji.php/v9/f67/1/16/1f450.png]👐 (24 June at 08:03). 
g. madam where you de go final journey i beg i no understand? but i wish you all the best (24 June at 08:06). 
h. Journey mercies as the lord almighty goes with you (24 June at 08:07).
i. Love you Mrs.Terwase... praying for you and the family [image: https://www.facebook.com/images/emoji.php/v9/f6c/1/16/2764.png]❤️ (24 June at 13:28). 
j. We have been weeping with you. If it were possible, we'd have reached out and shared some of the pains!! God holds you! (24 June at 17:28). 
k.  [image: https://www.facebook.com/images/emoji.php/v9/f55/1/16/1f607.png]😇[image: https://www.facebook.com/images/emoji.php/v9/f55/1/16/1f607.png]😇 (24 June at 19:18).
l. Can't wait to see you in Niger ooo (24 June at 08:13).
Analysis: The post brings to focus how emotional the poster feels about the death and interment of her relative. Incidentally, while some responses to the message meet the general expectation of condolence, other messages appears to be out of context. Typical examples are the response that reads, “madam where you de go final journey i beg i no understand? but i wish you all the best” and “Can't wait to see you in Niger ooo”.
Bii. Post with feeling of sorrow or grief
			Post 4: (18 hrs) Was there an option? Perhaps not. So the 	will of the Almighty prevailed. Till we meet to part no more big sis
Responses:
a. sorry for your loss bro, are you back? ( 18 hrs).
b. Oh my God! Was there no pity for those little boys? Wat about the kids in the neighborhood who always say "I am going to Aunty Ngodoo "? I can see you really loved your own more than we did. Rest on my fashion designer, adieu ngudu as I always addressed u. (17 hrs).
c. MY Ngu RIP. God loves u more (16 hrs).
d.	Accept my deepest sympathy. May she rest with the Lord (16 hrs).
f.     May her soul rest in peace (16 hrs).
g. Hhhhhhhmmmmmmm; am speechless, God knows more than we do Unomsu He is our comforter (16 hrs).
h.	Bro, take hrt... So sorry, man. May God's angel lead her to eternal bliss. Amen... (13 hrs).
i.   Take heart bro. Eternal rest grant onto her O Lord and let your perpetual light shine upon her (13 hrs).
j.	Accept my condolence, may God console you and the rest of your family. May he grant her soul repose and perpetual rest at his bosom (11 hrs).
	Analysis: This is another expression of a heart throbbing feeling as regard the loss of the poster’s relation. With the rhetorical questions, the second post captures the depth people miss the deceased. A common feature of the responses to the post is total submission to God for the desired consolation. 
Biii. Post with feeling of sorrow or grief: 
	Post 5: (8 July at 16:02). Lost my immediate younger brother James Iorgilim to death this afternoon may his soul RIP. 
 Responses:
a.  sorry, my condolence please (8 July at 16:06).
b. May his gentle soul rest in peace. My brother take heart (8 July at 16:12).
c. My inlaw, kindly accept my heartfelt sympathy and condolences pls, rest with de Lord Jimmy (8 July at 16:13).
d. My heartfelt sympathy to the larger Iorgilim family and to Astro in particular. It is his appointed time. May he rest in peace (8 July at 16:29).
e. Wonderful! Can't believe am speechless (8 July at 16:39).
f. Oh! What a shocking news. My condolences Sir. May your soul RIP Jimmy (8 July at 17:11).
g.	What!!! God, brother please accept my heart felt sympathy and may his gentle soul rest in peace (8 July at 17:29)
h.	Oh my God! what a world that we live in?Accept my sympathy Astro and may the soul of James rest in peace in Jesus name amen (8 July at 17:41).
	Analysis: This emotional post of grief is similar to the two posts earlier analysed. It could be disheartening losing a sibling and this could be understood why the poster was emphatic mentioning the name of the deceased to avoid doubt particularly among those who are familiar with the family. Several responses the post attracts  are those of condolence.
Biv. Post with feeling of sorrow or lamentation: 
		Post 5: (28 July at 19:49). Staff screening vs verification has been done, now looking forward for salaries and clearance of the arrears too, but for how long? 
Responses:
a. Dave, have you forgotten when you said, u are happy living without money? Remeba man shall not live by salary alone. Look outside the BOX (28 July at 21:36).
b. That's for us to wonder! (29 July at 18:33).

Analysis: This post deviates from those of bereavement. Its crux is on the screening of civil servants routinely carried out whenever salaries are to be paid even as they are owed for several months. The expression “but for how long?” indicates that the hope for being paid shortly after the exercise is low. While the second response seem to be in terms with the post, the first post appears to be a mockery based on some antecedents.
Ci. Post with feeling of fulfilment or excitement:
		Post 6: Fourteen Years Ago. After paying my first Practising Fee on 2nd July 2003, the Chairman of the Body of Benchers pronounced these words on 4th July 2003: "I admit you jointly and severally to the Nigerian Bar, you may now adorn your wigs." "To you alone, O Lord, to you alone, and not to us, must glory be given."
Rsponses:
a. Thanks Steve for reminding me of our anniversary. Enjoy (51 mins).
b. Congratulations and happy anniversary De Barrister (37 mins).
c. Congrats. Continue to practice with sincerity and purpose and above all, draw inspiration and strength from your Creator (17 mins).
d. Congratulations! (Just now).
Analysis: it is natural, when people attain some feat in life they glory God. This is exactly what the poster did having vividly brought to perspective the date he was pronounced a practicing lawyer. Two of the responses are congratulatory in nature while the first speaks the mind of a colleague they passed out together.
Di. Post with feeling of depression or provocation:
		Post 7: (1 July at 17:45)·  Someone please help! What can I do to stop these incessant friendship requests from unknown people? Am fed up.
Responses:
a. Lols. Just confirm them speedily or keep off Facebook (1 July at 20:42).
b. Just keep deleting (7 hrs).
c. It's like a domino effect, they just keep sending these requests, makes you ask why you got on the wagon in the first instance, MmmmmmHmmm  (2 hrs).
d.	why accept them in first place? (1 July at 20:55).
	Analysis: This post shows the state of the poster’s uneasiness with several friendship requests from those she consider are unknown to her. What is instructive is that even in offline relationship, it is not always that we make friends with only those you knew before. There must be a starting point. Social media and Facebook in particular is much more an open space than the space we find ourselves in physical life. Fundamentally, the social media platform gives one opportunity to accept or reject by a click of a bottom. For the poster to seek public advice could be interpreted as mere show off rather than ignorance of what to do. Given that one of the respondents who is familiar with how the platform works advises the poster to simply keep deleting the requests while the other advises her to “confirm them speedily or keep off Facebook”. The third poster’s message which also signifies the poster is also disgustful of such requests indicates regrets why join the Facebook family. Apparently, the last response which goes: why accept them in first place? Shows the lack of understanding of what the poster meant.
Ei. Post with feeling of disappointment or regret.
		Post 8: (13 hrs). Naaaa, nat again. I have lost up to 100k doing online biz. Each time I think about that, my heart skips n blood rushes to my face while clinching my fist in anger. Would hv rather invested the money in my rice farm. Iam done wt gambling.
Responses:w
a.	Better run off n don't look back.
b.	HEHE (5hrs).
c.	Hahaha when I start online biz u must join ooo I need that ur rice money (4hrs)
d.	Experience is the best teacher (1hr).
	Analysis: In this post, the poster regrettably expresses why he lost about one hundred thousand naira in an online business transaction rather than invest elsewhere. Much as internet facilitates business transactions, there is the dark side of it and the experience expressed in this post is a good example. Responses to the message are predominantly mocking rather than the sympathy the poster might expect and the sarcasm in the first three responses attest to this. The fourth response mildly point to the fact that the nasty experience one has is usually a premonition in subsequent conduct.
Discussion of Findings
	Findings of the study revealed different reactions of audiences to different emotional expressions on Facebook. Thematically, these messages include those with feelings of sorrow or grief, optimism, lamentation, fulfillment or happiness, provocation, and disappointment or regret. Irrespective of the kind of expression and the resultant response, they are self-soothing or elicit support. This is consistent with what Rime (2007) argues that social sharing supports both self-soothing, expression of feelings, and receiving support and validation mechanisms that help those who post such messages in particular to move back into emotional equilibrium. For example, users who suffer misfortune of losing their loved ones are deeply aggrieved and are bound to experience emotional discomfort. Facebook as a social media platform provides them the opportunity to share such unpleasant emotions with others in order to manage their emotional experiences. This is typical in messages posted under posts expressing grief indicating bereavement
		As expected, all the responses elicited from the messages that express feelings of sorrow are soothing ones. While some of these responses are short as “Praying for you!!!”, “sorry, my condolence please”, and “MY Ngu RIP. God loves u more” are worthy of note, other consolatory messages are long. However, central to all the messages is their similarity in substance which is to placate the originators. The attendant soothing responses, therefore, affirms social sharing theory, as alluded to by Burke and Develin (2016) that hearing about a friend’s troubles on Facebook causes friends to reply with more emotional and supportive comments.
		On emotional messages that express feelings of optimism and hope, despite the fact that only a relatively few responses are elicited, they do not only encourage those that post such messages but the messages inferentially highlight their resilience. Like in the case of the posts under feelings of hope and optimism, suggest, two of the responses are instructive. In reaction to one of the posts, a response reads“I like the man in your womanhood”. This is complemented by the “Don't give up. Jeremiah 1:5” response.
		Messages that express feelings of fulfilment, happiness and achievement eminently feature on the Facebook wall of users. Among the few accompanying responses to one of such messages is “Congratulations and happy anniversary De Barrister”, which unequivocally serves as a commendation to the plausible feat of the poster. This response is in conformity with studies which found that emotions such as happiness can be transferred from one person to another not only in face-to-face communication but also on the social media (Hancock, Gee, Ciaccio & Lin, 2008).
		The study did not lose sight of messages that express feeling of lamentation. This is noticed in a post which elicits a corresponding soothing response thus; “That's for us to wonder!” However, another response; “Dave, have you forgotten when you said, u are happy living without money?” appears to be a reproach rather than consolatory. The second and damning response is inferentially based on the poster’s previous response to another Facebook post concerning government’s insensitivity to the welfare of citizens specifically civil servants. 
	A post with feeling of depression or provocation also features on Facebook wall of users. An example is the post concerning torrents of friends’ requests. One of the responses this message attracts is “Just keep deleting”. Another response is “Lols. Just confirm them speedily or keep off Facebook”. This justifiably depicts an integral attribute of social media platform, which is invasion of personal privacy. Once a user establishes and maintains relationship with other users, there is the possibility of this chain effect whereby the identity of a user is open to others linked to a particular audience with ties to the user. Therefore, chances of making such requests are wont to exist.
	Given that we are all living in an unjust society where cheats capitalise on one’s sense of trust of schemes as promoted on the social media platforms, users fall captive to cheats. This is evident in the post which the poster is purportedly swindled to an approximately one hundred thousand naira. Some people may not be sympathetic with the victim considering the prevalence of perceived heightened awareness about financial scam on the social media. Perhaps, the sarcastic tones of some audiences’ responses (“HEHE”, and “Hahaha when I start online biz u must join ooo. I need that ur rice money”) allude to this. A consolatory response, however, comes as “Better run off n don't look back.”
	It is significant to point out that some audiences’ responses to certain posts indicate an apparent lack of understanding about the messages. In expressing feeling of provocation concerning incessant friends’ requests, one of the responses reads: why accept them in first place? This affirms the hypothesis that comments can be perceived as awkward, face-threatening, or challenging to one’s desired self-presentation (Litt, Spottswood, Birnholitz, Hancock, Smith & Reynolds, 2014). But for one to question why somebody should accept another’s friendship request on Facebook to avoid embarrassment is immaterial. This is because even some offline friends are not sensitive to one’s feeling. Suffice it to point out that a related post by another poster attracts an inappropriate response. For someone to express emotion of losing a loved one to attract a response, “Can't wait to see you in Niger ooo” signifies a lack of knowledge about the post, or the respondent understands but care less about the poster’s feeling of grief.  When a poster messaged on her wall expressing feeling of optimism, one response elicited is “Dear u I beautiful”. 
	In terms of format audiences choose when responding to emotional posts on Facebook, responses manifest in words, likes, and emoticons or textual portrayals. In all cases these responses broadly achieve the objective of matching the mood or feeling of the posters.
Conclusion and Recommendations
The study examines the kinds of emotional messages people share on the social media generally and Facebook in particular. It further examines the different formats as well as responses that messages elicit. In view of the spectacular posts and overwhelming responses, the study concludes that Facebook has come to stay. It will also remain a viable option in sharing and eliciting all kinds of messages and responses respectively among family members, peers, friends, colleagues, and even whoever is privileged to access users’ Facebook wall. Based on data, the study makes the following recommendations:
	Given that the essence of social sharing of emotional feelings with audiences increases intimacy and allows others to provide empathy, validation, and support audiences should always endeavour to make soothing responses. This is against the backdrop of the fact that some of the responses to posts do not provide the placebo to the sorrowful feeling expressed.
	Those who react to emotional expression on users’ Facebook wall should, in the first instance, read and understand the post. This is in view of the apparent responses that are out of context. Worse still, some responses inferentially mock the poster thereby compounding the psychological trauma of the poster looking for an emotional relief.
	It is also recommended that posters of emotional feelings that have to do with controllable situations as victims of social media scam should always strive to properly study the scheme and appeal to their conscience while dealing with people and situations to avoid disappointment they express on social media with a view to attracting sympathy that does not come in some cases.
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